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NEW 


ORLON PRICE SCHEDULE 


Type 42 New Old 

Staple and Tow Price Price 

denier $1.28 $1.28 

at 2.0 denier 1.28 1.28 
Sig 3.0 denier 1.30 1.28 
' 4.5 denier 1.18 1.18 

6.0 denier 1.20 1.18 

10.0 denier 1.18 1.18 

Type 21 New Old 

Orion Sayelle Price Price 

denier staple $1.45 $1.53 

6 denier staple and tow 1.40 1.50 


issociation News 


NKOA Board Of Directors Weighs 
ariff, Ad Allowances At Meeting 


THE board of directors of the National Knitted Outerwear Asso- 
tiation convened for its semi-annual meeting last Thursday at the 
Savoy-Hilton Hotel. Prominent among the items for consideration 
on the agenda was the growing acuteness of the problem of foreign 
competition in the American knit goods market. especially as 


DuPont Spinners Conference 


Price Of Type 42 Orlon Raised 2¢; 
Orlon Sayelle Quotations Reduced 


WILMINGTON, Del.—The DuPont Company has increased 
the price of Type 42 Orlon two cents a pound and slashed the 
price of Type 21 Orlon Sayelle eight cents a pound for 3-denier 
staple and 10 cents a pound for the 6-denier staple and tow. The 
price reductions are effective immediately. The new prices are set 


affected by the impelling round 
of new tariff negotiations at 
Geneva. 
Ad Allowances 

The Association’s campaign 
to assist the Federal Trade Com- 
Mission in its intensified drive 
0 clear the market of discrimi- 
matory concessions in the form 
bf grants for store catalogues 
and other trade abuses violative 
of the Robinson-Patman Act 
also received the attention of the 
Board. 
Nields, Korzenik Speak 
James P. Nields, Ware Knit- 
lers, Ware, Mass., presided. Re- 
Ports on tariff, advertising al- 
lowances and business condi- 
ions were presented by Sidney 
8. Korzenik, NKOA executive 
director and counsel. 

Mr. Korzenik reviewed trends 
Mm men’s and women’s and 
isses’ shipments. 


Obituary 


Bernhard Altmann, 
Cashmere Specialist 


ZURICH, Switzerland — Fu- 
neral services were held Decem- 
ber 4 for Bernhard Altmann. 
founder and board chairman of 
Bernhard Altmann Corp., who 
died in the Hirslanden Sani- 
tarium here after a long illness. 
He was 72. 


Came Here In 1938 

Mr. Altmann came to the 
U.S. in 1938 and formed the 
company that has become one 
of the leaders in men’s and 
women’s cashmere sweaters. 
woven cashmere fabrics and 
other luxury fibers. 

Survivors are his wife, Wil- 
hemina; two sons, Hans C. and 
Cecil, and three daughters. 


forth in the table in the adjoin- 
ing column. At the same time 
the company announced prices 
for Type 24 and Type 44 Orlon., 
two new DuPont acrylic prod- 
ucts. The price of Type 44 Or- 
lon was set at $1.23 a pound for 
6-denier tow and $1.33 a pound 
for 3-denier staple and tow, 
when available. The price for 
Type 24 Orlon is $1.45. The 
new price schedules were an- 
nounced here on Tuesday at an 
all-day meeting of Orlon sales 
yarn spinners. The meeting at- 
tracted over 130 representatives 
of 47 spinners of Orlon on the 
tow-to-top and staple systems. 
Not Expected 

Although price changes in 
Type 42 Orlon had been widely 
rumored in the trade, it had 
been expected that the price of 
the fiber would be reduced in- 
stead of increased. No action 
had been anticipated by the 
spinners on quotations for Or- 
lon Sayelle Type 21 staple and 
tow. Of the two fibers, Type 42 
is the volume item which ac- 
counts for the bulk of knitting 
yarn sales. Volume in Orlon 
Sayelle is said to range slightly 
above a million pounds. 

The nominal increase in the 
price of Type 42 Orlon was 
seen by the spinners attending 
the conference as a move by the 
DuPont Company to shore up 
a Sagging price structure for 
knitting yarns made of Type 42 
Orlon. Since the summer, prices 
of Type 42 Orlon knitting yarns 


produced via the Turbo as well 
as the staple routes have been 
highly competitive, the result 
largely of a sharp scramble for 
business by Orlon yarn spinners. 
This is probably the chief fac- 
tor that had prompted the 
market reports of a_ possible 
downward readjustment in Type 
42 Orlon staple and tow prices. 
Another was the low prices be- 
ing quoted for knitting yarns 
produced from an _ imported 
British acrylic fiber and of sub- 
standard domestically produced 
acrylic fibers. 

Yarn spinners appeared to be 
highly elated over the two cents 
a pound increase on Type 42 
Orlon. “This should scotch ru- 
mors circulating in the trade 
among the knitters that Orlon 
yarn prices are due for further 
cut,” one spinner remarked. 
“You should announce this 
price increase in big black head- 
lines in your paper,” another 
spinner said. 

Spinners Not Worried 

No concern appeared evident 
among the spinners at the con- 
ference here over the reduced 
Orlon Sayelle prices. For one 
thing, it was pointed out, there is 
not too much of the fiber around. 
Moreover, it is recognized as a 
premium product for a few pres- 
tige knitters. In fact, most of the 
yarn spinners saw the Orlon 
Sayelle price slash as making 
this fiber available to a wider 

(Continued on Page |1) 
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RAW FIBER 
TO FINISHED 
YARN 


SPINNING CO. 


When you buy from Woonsocket you are buying the best! Whether it be cashmere, camels hair, angora, fur 
n 
blends, mohair, lambs wool or other specialty yarn, Woonsocket begins with the world’s finest fibers. Woonsocket proc- 
Swin 


esses them in its own mills, under highly scientific control until the yarn is delivered promptly to your factory. Thus 
you are assured of an adaptable resource, able to meet the constantly changing demands of men’s and women’s fashions. 
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DuPont Spinners Conference 


Two New Orlon Fiber Types Announced 


By CHARLES REICHMAN, Editor 


WILMINGTON, Del. — DuPont Company chemists have 
spawned two new Orlon fiber types in their test tubes to swell the 
family of Orlon fibers to 14. Although the new arrivals were 
delivered from the spinneret from the basic Orlon fiber-forming 
solution, they are by no means identical twins. One of the new- 


comers, called Type 24 Orlon, 
belongs to the Orlon Sayelle 
branch of the family and the 
other, christened Type 44, bears 
a close kinship to Type 42 Or- 
lon. Arrival of the former had 
been anticipated in an exclusive 
article which appeared in last 
week’s issue of the KNITTED 
OUTERWEAR TIMES. 

Type 24 Orlon is a 3-denier 
bi-component fiber engineered 
for use in fine gauge knits. Type 
44 is a 6-denier acid dyeable 
tow designed to be blended with 
Type 42 to produce cross-dye 
effects. 

Orlon Family 

Announcement of the two Or- 
lon blessed events was made at 
the conference of Orlon sales 
yarn spinners held here last 
Tuesday in the Nemours Audi- 
torium. Disclosure of the births 
was made along with reports by 
DuPont scientists and techno- 
logists of new developments in 
the spinning, knitting, dyeing 
and finishing of virtually all the 
14 fibers which now comprise 
the Orlon family. The Orlon 
fiber family line-up, including 
the two newcomers, consists in 
numerical sequence rather than 
order of age of the following: 

e Type 21, the original Or- 
lon Sayelle product available in 
3-denier staple and 6-denier 
staple and tow. 

e Type 24, the new 3-denier, 
Orlon Sayelle staple for fine 
gauge sweaters. 

e Type 36, a coarse denier 
fiber designed for use in carpets 
of 100 per cent Orlon. 

e Type 37, another carpet 
fiber but designed for blending 
with other synthetic or natural 
fibers. 

e Type 38, a high shrink 
staple and tow product in 4.1 
denier, designed for high-pile 
fabrics. 


e Type 39, a 4.2 average ~ 


denier product for use on the 
woolen system. 

e Type 39A, a 2.4 average 
denier product also designed 
for processing on the woolen 


system. 

e Type 39B, another woolen 
system fiber with a 6.4 average 
denier. 

e Type 42 regular and high 
shrink staple and tow. 

e Type 42 Colorseal, a solu- 
tion-dyed black staple and tow 
product. 

e Type 44, the new cross dye- 
able 6-denier tow. 

e Type 72, a 1.5 denier fiber 
with a built-in fluorescent white- 
ness and designed for blending 
with cotton. 

e Type 75, another blend 
fiber for cotton. Formerly desig- 
nated as Type 25, it comes in a 
2.5 denier and 1% inch staple 
length. 

e Type 82, Orlon Cantrece, 
a continuous filament yarn de- 
signed for texturizing. It is a 
200 denier, 80 filament semi- 
dull product. 

Each of these fibers are dis- 
tinct and different members of 
the Orlon fiber family and are 
produced in different lusters, it 
was stressed. Du Pont speakers 
at the conference pointed out 
that they are tailored to meet 
specific end-use requirements. 


Orlon Sayelle 

Developments 

Type 24 Orlon,. the first of 
the new fibers announced at 
the sales yarn spinners confer- 
ence is the newest member of 
the Orlon Sayelle family. It is 
geared primarily for the manu- 
facture of fine gauge sweaters. 
Up to now, Orlon Sayelle has 
been used only in bulky knits, 
utilizing 6-denier staple and 
tow. 

The original 3-denier Orlon 
Sayelle product was found im- 
practical for fine gauge sweaters 
because of its high rate of pill- 
ing in this Construction. The 
new Type 24 Orlon Sayelle is 
claimed to be far more pill re- 
sistant product. 

In addition to this property, 
the fiber possesses all the other 


features of Orlon Sayelle; name- 
ly, excellent hand, resilience and 
bulk. This new 3-denier product 
is produced in semi-dull luster 
and in a 3.0 average cut ranging 
from a variable cut of one to 
five inches. Unlike 6-denier 
Type 21 Orlon Sayelle tow, it 
is processible only on the carded 
worsted system. 


For Double Knits 

In addition to fine gauge 
sweaters produced on full- 
fashioned and circular jersey 
and interlock equipment, the 
fiber is seen as a good candidate 
for use in the presently popular 
double jersey rib fabrics used in 
knitted dresses. 

Orlon Sayelle, Type 21 and 
the new on Type 24, according 
to Elija M. Hicks, Orlon re- 
search, have entirely different 
aesthetics from Type 42 Orlon, 
the Du Pont acrylic best known 
to knitters. Whereas the latter 
is marked by a cashmere-like 
softness, Orlon Sayelle produces 
a crisp, firm hand. This was at- 
tributed by Mr. Hicks to the 
bi-component structure of the 
fiber and its high crimp level 
which is reversible. 

The structure of Orlon Say- 
elle, Mr. Hicks explained, is 
tailored to respond to heat and 
water. The fiber, he went on to 
point out,#is made up of two 
distinct polymers welded togeth- 
er. Its cross section is acorn 
shaped rather than dogbone, 
such as Type 42 Oflon, or 
round, as in the case of wool. 


Restore Crimp 

In behavior under conditions 
of wetness ‘find heat, the two 
fiber compohents behave differ- 
ently. Under heat, he xplained, 
one side of the, fiber tends to 
shrink more that the other. The 
result of this physical action is 
a three-dimensional or spiral- 
type crimp. This crimp, he said, 
develops rapidly in wetting and 
drying. 

Methods of processing Orlon 
Sayelle into yarn were outlined 
by Robert A. Wells of Orlon 
Technical Service. Mr. Wells 
cautioned spinners against use 
of excessive twist in producing 
yarns of either Type 21 or Type 
24 Orlon Sayelle yarn. Excess 
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twist, he said, would tend to 
jimit crimp development. In a 
2/20 w.c. knitting yarn, he sug- 
gested eight turns per inch in 
the singles and four turns per 
inch in two ply yarns. 

Mr. Wells also advised spin- 
ners to recognize the shrinkage 
capacity of Orlon Sayelle. After 
drying, skein lengths of Orlon 
Sayelle, he pointed out, will ex- 
hibit a 20 to 25 per cent differ- 
ence. 

Fabric shrinkage will be equ- 
ally great, he stated. Knit cloth 
produced from undyed yarns 
not previously boiled-off will 
exhibit a shrinkage in the range 
of 30 to 35 per cent. Knit fab- 
rics turned out from dyed yarns 
will shrink 20 to 25 per cent. 

DuPont researchers, accord- 
ing to Mr. Wells, are currently 
working on the development of 
an Orlon Sayelle tow for pro- 
cessing on the Turbo stapler 
The present 6-denier Type 21 
Orlon Sayelle tow can be pro- 
cessed only on the Pacific Con- 
verter. 

Another improvement which 
is under study, Mr. Wells said. 
is the development of a perman- 
ent finish to eliminate the oil 
currently imparted on Orlon 
Sayelle staple and tow during 
the course of yarn processing. 
Although the quantity of oil 
used is small, the finish will do 
away with the need for it com- 
pletely, he noted. 

Orlon Sayelle yarns of either 
Type 21 or Type 24 can be dyed 
conventionally using selected 
cationic and dispersed dyes, Bert 
F. Faris, of Orlon technical 
service, pointed out. The pre- 
ferred routes for dyeing Orlon 
Sayelle, he said, are in raw stock 
or top form or in yarn form via 
either the skein or package 
routes. 

_ Piece dyeing, he said, is prac- 
tical within certain limitations. 
The major difficulty in piece 
dyeing sweaters of Orlon Sayelle 
is that the degree of bulking is 
affected by depth shades, he said. 

Mr. Faris warned the spin- 
hers to advise their knitwear 
customers that provision in 
manufacturing should be made 
for full crimp development of 
Orlon Sayelle sweaters. Gar- 
ments right off the knitting ma- 
chine, he said, should be wet 
finished. Steaming alone, he 
claimed. would not provide the 
same result. 

If the yarn had not previouslv 

subjected to boiling water 


treatment, it is necessary that 
the garment be treated for 15 
minutes in a bath of 208° F. to 
restore crimp, Mr. Faris said. 
He reminded the spinners that 
coning and spinning tends to 
pull out fiber crimp from the 
yarns. The full crimp can be 
rejuvenated by wetting out and 
tumble drying. 

Type 44 

Type 44, the new acid dye- 
able tow, appears to be the Du- 
Pont Company's answer to 
Chemstrand’s Acrilan 16. Like 
the latter, it has a wholly differ- 
ent dye affinity from its parent 
fiber. Just as Acrilan 16 is de- 
signed to be combined with 
Acrilan 16.56 to produce heath- 
er and cross-dye effects, Type 
44 has been tailored to be com- 
bined with Type 42 Orlon to 
produce cross-dyeing effects in 
either skein or piece form. 

The fiber is a 6-denier semi- 
dull product produced in a tow 
bundle of 470,000 total denier. 
It is processible on the Turbo 
Stapler in much the same fash- 
ion as Type 42 Orlon except 
that to achieve yarn shrinkage 
comparable to that of the latter 
conditions on the Turbo Stapler 
have to be modified. 

Type 44 Orlon has an affinity 
for selected acid dyes and can 
be colored in a complete range 
of shades. It is resistant to the 
acid-stable cationic dyes for 
which Type 42 Orlon has an 
affinity. 

Depending on the manner in 
which yarn has been spun or 
the fabric knitted, heather stripe 
or pattern effects can be 
achieved in a one-bath operation 
using cationic dyes to color the 
Type 42 component and level 
dyeing acid shades to dye Type 
44 Orlon. A variety of two-color 
effects can be produced in these 
arrangements. Three-color ef- 
fects can be achieved with the 
introduction of solution-dyed 
Type 42 Colorseal black. 

Collins Thompson of the Or- 
lon development group, who re- 
ported on Type 44 Orlon, dis- 
closed that it is currently being 
produced in limited quantities. 
If a demand for this fiber should 
develop, he indicated, quantity 
production will be begun. The 
Type 44 range, he said, will be 
expanded within the near future 
to include a 3-denier staple and 
tow, in addition to the new 6- 
denier tow. Under study, he 
said, is a white dye resist Type 
44 staple. 


Type 42 Developments 
The Type 42 staple and tow 
presently on the market is a 
vastly improved product from 
the original Type 42 staple in- 
troduced in 1955. This was the 
gist of a talk by William L. Scar- 
borough of the Orlon manufac- 
turing division. Mr. Scarborough 
outlined the extensive and in- 
tensive quality control system 
employed at the Orlon plants in 
Camden, S. C. and Waynesboro, 
Va. In its final form, he dis- 
closed, Orlon staple is subjected 
to 17 quality inspections and 
Orlon tow to 16 individual qual- 
ity examinations. As an illus- 
tration of one of the numerous 
checks made to maintain con- 
sistent Orlon staple and tow 
quality, Mr. Scarborough show- 
ed a continuous piece of knitted 
tubing produced from spun 
yarns representing 36 consecu- 
tive days of Orlon production. 
This step is designed, he ex- 
plained, to determine the fiber’s 
uniformity in dyeing. 
Improvements introduced in 
Type 42 Orlon were disclosed 
by John C. Hoscheit, Orlon 
technical service. He explained 
that major product improve- 
ments in Type 42 Orlon are 
usually consolidated in merge 
changes. “Since the appearance 
on the market of Type 42 Or- 
lon,” he said, “there have been 
seven major merge changes in- 
corporating 24 major product 
improvements.” The merge 
changes, he explained, have also 
involved the introduction of new 
deniers, staple lengths and lus- 
ters. Among the improvements 
that have been incorporated in 
Type 42 Orlon is a no-break 
tow bundle which offers the 
spinner operating economies 
and an increase in tow denier 
amounting to 30 per cent. An- 
other improvement is in the 
whiteness of Type 42 Orlon. 
Today Orlon, he said, is five 
times whiter than the original 
product. This whiteness, he 
claimed, is better than that of 
wool and approximates that of 
cotton. By mid-1961, Mr. 
Hoscheit forecast, yarn produc- 
ers utilizing the Turbo stapler 
will have a still larger tow that 
will improve their processing by 
another 30 per cent. He reported 
that currently under study by 
his division are fiber setter con- 
ditions, especially the influence 
of room temperature, sliver con- 
dition and lag time on yarn 


quality. He indicated that 
data from this study will be 
made available to the trade by 
February and will show the 
effect of these variables. 

A fiber shrinkage tester was 
demonstrated by Mr. Hoscheit 
as an improved method for de- 
termining shrinkage of sliver 
and yarn. The tester represents 
a marked improvement over the 
clamp and weights currently 
used in determining Orlon fiber 
shrinkage. He said that DuPont 
has approached a leading in- 
strument maker to produce the 
tester for sale to the spinners. 


The DuPont Company has 
come up with a new finish de- 
signed to control pilling of 
sweaters and provide them at 
the same time with a crisp, 
firm hand, Robert Wagner, Or- 
lon technical service, told the 
conference. The new finish is 
a hydrated aluminum called 
Alon C. Two per cent of this 
finish is applied to knitted gar- 
ments in the final rinse and Mr. 
Wagner claimed that the finish 
would last for 10 or more home 
washings. He recommended it 
as especially suitable for men’s 
sweaters where a crisp or 
scroopy hand is desired. 


Mr. Wagner also reported on 
two other developments — the 
sponge core technique employed 
in package dyeing with Type 
42 high-bulk Orlon yarns and 
the stress bulking technique for 
restoring bulk to yarns dyed 
via the package route. The 
sponge core method involves the 
use of a special cellulosic sponge 
as the sleeve over Franklin & 
Davidson springs and other 
types of dye tubes used in pack- 
age dyeing. The stress bulking 
technique is a method of re- 
storing bulk to coarse count 
high-bulk Orlon yarns dyed via 
the sponge core procedure. The 
method involves running the 
yarn from the supply package 
on a conventional winder over 
two knife edges before it reaches 
the take-up package on the 
winder. The effect of this action 
is to restore the round cross- 
section to the yarn and increas- 
ing the diameter of the yarn. 

Mr. Wagner also explained to 
the spinners why the DuPont 
Company has not increased its 
range of solution-dyed Orlon 
yarns beyond the Colorseal 
black now available. “Solution- 
dyed Orlon fiber,” he said, “is 


(Continued on Page 7) 
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desirable only where acceptable 
dve fastness can be obtained in 
no other way.” This is not the 
case with Orlon, he added, 
pointing out that the DuPont 
acrylic can be dyed a full range 
of shades by the customary 
trade dye routes. The only rea- 
son the company has empha- 
sized solution-dyed black is that 
this shade fills a technical need 
in the trade. The implication 
here, of course, was that it could 
be used to achieve heather, 
cross-dyed, stripe and contrast 
color effects in many garments. 
Type 72 Orlon 

In Type 72 Orlon, yarn spin- 
ners have the means for build- 
ing volume for their yarns in 
summerwear items such as 
T-shirts and other skin contact 
apparel such as underwear and 


sleepwear, Orville Wetmore of 
men’s wear marketing service 
reported. Details for the proc- 
essing of this fiber in combina- 
tion with combed cotton on a 
80/20 per cent basis were de- 
scribed by J. Cyrus Gantt, Jr. 
of Orlon technical service. Mr. 
Gantt said Type 72 Orlon is a 
unique fiber in that it incorpo- 
rates a fluorescent brightness 
which makes it a ready com- 
panion to cotton in an 80/20 
blend. The fiber whiteness is 
retained without any bleach ad- 
ditives. By reason of its 2-de- 
nier, 1% inch staple length, it 
is readily processible on the 
cotton and American systems. 

The fiber’s crimp level is 
good for these systems to over- 
come the problems previously 
encountered in intimate blend- 


ing of this fiber with cotton 
and to reduce slubs. Mr. Gantt 
suggested that a predrawing op- 
eration be added after picking 
and carding in the processing 
of Orlon and that a blend draw 
step be introduced at the point 
at which Orlon and cotton are 
intimately blended. 

He explained to the spinners 
that the better the grade of cot- 
ton used in blending with Orlon 
Type 72, the better will be the 
quality of the yarn. The limits 
to which Type 72 can be spun 
is 70’s c.c. while the limit of spin 
for its companion fiber, Type 
75 Orlon is 40’s c.c. Knit shirts 
of 80 per cent Type 72 Orlon 
and 20 per cent combed cotton, 
Mr. Gantt went on to explain, 
can be produced from fabric 
kntited on jersey, interlock or 


plain rib machines from yarns 
ranging in size, depending upon 
the machine gauge, from 24/1 
c.c. to 40/1 c.c. To get best 
results, allowance must be made 
for the difference in bulking 
properties of Orlon and cotton. 
As a quick rule of thumb in 
yarn count selection, Mr. Gantt 
suggested that the yarn count 
of 100 per cent cotton yarn be 
multiplied by 1.3. 

In wet finishing, he recom- 
mended bleaching be done with 
peroxide followed by use of an 
optical bleach. Sodium chlorite 
bleaches should be avoided. 

Cross dye effects as well as 
union colors can be readily 
achieved. Cationic and dis- 
persed dyes produce brighter 
tones on Type 72 Orlon than 
on Type 42 Orlon. 


DuPont Spinners Conference 


Merchandisers Aim To Cover The Market With Orlon 


By ALAN SIEGLER 


WILMINGTON, Del.—Promotion activity plans for Orlon— 
past, present and future, for new types of the fiber and old—were 
disclosed Dec. 6 by DuPont representatives at its sales yarn 
spinners conference here. Over 100 yarn processors heard technical 
men and marketing experts describe the Orlon offensive on their 


fronts. Lester S. Sinness, as- 
sistant general manager, tex- 
tile fibers department, summed 
up the purpose of the confer- 
ence at a luncheon: “Our aim 
is to further improve the public 
image of Orlon by improving 
the product and telling the pub- 
lic about it.” 

In accordance with the theme 
of the conference, “You Hold 
the Keys,” DuPont stressed its 
wish to make the promotion and 
development of Orlon a joint 
venture with other segments of 
the industry. 

With the introduction of the 
new types, Orlon now has 15 
distinct but related forms, 
amounting to some 200 items 
when the full range is consider- 
ed, George §. Demme, product 
manager, Orlon, reported. 

“There is no segment of the 
market that cannot be made 
with these new products—in- 
deed some cannot be made with 
any other,” Ford B. Draper, 
general director, marketing di- 
visions, said. 

_ A graph showed a sharp rise 
in the use of Orlon up to this 
year, when there was a decline. 
Mr. Draper called it a “pause 
for digestion” which he said 
was bound to occur after the 


first extraordinary successes of 
a product. He assured the con- 
ference of DuPont’s confidence 
in the future of the fiber. 

The confidence is based on 
what company, spokesmen de- 
scribed as a full-scale program 
of advertising, publicity, pro- 
motion and merchandising, and 
on continuing technical efforts 
to overcome product deficien- 
cies. Since 1942, there have 
been 24 improvements in flexi- 
bility, dyeability, uniformity. 
processability and whiteness. 
More changes are in the works. 

The program has been, and 
will continue to be, developed 
in cooperation with all seg- 
ments of the industry from spin- 
ner to knitter to retailer. 

In men’s wear marketing, 
these aspects of the program 
were highlighted by Donald F. 
Pollock: 

e Development, jointly with 
Himalaya Knitwear Co., Inc., 
of the “interim” knit, an open 
stitch, lightweight pullover for 
between-season wear. A joint 
marketing program included 
ads—one with a swatch. Last 
spring, Lord & Taylor, New 
York City; Lyttons, Chicago; 
J. L. Hudson, Detroit; I. Mag- 


nin, San Francisco and others, 
reported complete or near sell- 
outs of the garment. 

e Reflecting the women’s in- 
fluence on buying, an American 
designer series was begun by 
commissioning leading wo- 
men’s designers, whose work 
will be featured in ads and 
stores. The designs will be pro- 
moted in Vogue. According to 
Mr. Pollock, the designs will 
meet the challenge of imports 
by providing quality. 

For advertising tools, Mr. 
Pollock pointed to “Trends and 
Textures,” a booklet on Orlon 
styles distributed to more than 
6,000 retailers, and to the Octo- 


ber 21 supplement in Men’s 
Wear magazine. 
The market opportunities, 


surveyed by Mr. Pollock, in- 
clude laminates—for which 80 
per cent Orlon, 20 per cent 
wool, or 100 per cent Orlon 
are recommended — swimwear 
and pile fabrics, shells and lin- 
ings. “We are behind this last 
market strongly,” he said. 
Advertising, promotion and 
publicity will appear in trade 
publications, consumer maga- 
zines and newspapers, store dis- 
plays and television and radio. 
_ In men’s hosiery, it was pre- 
dicted that blends of natural 
and synthetic fibers or all syn- 
thetics would dominate the mar- 
ket in the not too distant future. 
DuPont is enthusiastic over Or- 
lon Sayelle in blends and a blend 


of Orlon, rayon and DuPont 
42, 50, 30 and 20 per cent re- 


spectively. 


Women's Wear 

A campaign to sell sweaters 
for summer and a new technique 
for faithful color reproduction 
in ads will be the highlights of 
the program in women’s sweat- 
ers. 

“Put your winter sweaters 
away for summer — sweaters 
of Orlon are here,” the ads will 
say. In previous years, advertis- 
ing jointly with knitters, the 
company keyed its program 
around a theme — first, “the 
sweater look in Orlon,” and this 
season, “the sweaterland of Or- 
lon.” Editorial support appeared 
in Mademoiselle, Seventeen and 
Glamour. 

Orlon fashions will be shown 
on the DuPont TV show with 
June Allyson, which has an 
estimated audience of 11 mil- 
lion women. 


Infants’ & Children’s 
Wear 

For comfort and stability, 
the company is promoting a 
blend of 20 per cent cotton, 80 
per cent Orlon in infants’ and 
children’s wear. Orville C. Wet- 
more, men’s wear marketing 
services, suggested that the 


blend which has been so popular 
in fall outerwear, ought to be 
used in winter. 


(Continued on Page 9) 
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“Why the blend? Why not 
100 per cent Orlon?” he asked. 
Cotton is used to retain the con- 
sumer image of comfort associ- 
ated with the fabric, and also 
for flexibility in styling. 

In infants’ children’s 
wear, cotton and Orlon lends 
shrinkage resistance, lasting 
softness, comfort and quick dry- 
ing qualities, for which a cus- 
tomer will bear the difference 
in cost, between this product 
and others, W. Brown Vincent, 
of the children’s wear marketing 
services, said. 

He cited promotions by lead- 
ing chain stores like Sears Roe- 
buck and Montgomery Ward, 
and testimonials from infants’ 
wear buyers, Mrs. Pauline Zinn, 
Sakowitz Bros., Houston, Tex., 
and Leonard Carpenter, Hig- 
bee’s, Cleveland. 

An annual consumption of 
12 million pounds of Orlon in 
this product area by 1963 was 
forecast by Mr. Brown. To 
reach this figure, high-powered 
advertising and promotion will 
be developed, starting with 18 
ads in nine newspapers in large 
metropolitan areas key 
store promotions. New mothers 
are at the center of the target. 

In men’s and boys’ wear, the 
same blend is showing up in knit 
shirts. Leading knitters are join- 
ing with DuPont to make and 
promote styles in which a great 
variety of surface detailing ap- 
pears. 

Jesse M. Wright, boys’ wear 
marketing services, said every 
major manufacturer “is on the 
Orlon-cotton bandwagon for 
1961.” He estimated that in the 
spring of next year, | and % 
million yards will be used in knit 
shirts alone. 

To push this along, the com- 
pany plans a “grand slam” on 
all the major networks, 
color pages in newspapers and 
ads in Vogue, sports and Sports 
Illustrated. 

Orlon Sayelle 

_Orlon Sayelle has been 
‘beamed to knitwear” and will 
grow with the knitted outerwear 
industry, Collins Thompson, of 
development, Orlon said. 

_ Graphs showing the increase 
Mm use of the fiber parallel 
growth curves for the heavy 
denier fibers several years back. 
Therefore, it is calculated that 
Sayelle will show even bigger 
gains in the future. 7 

The fiber will be used ex- 
‘ensively in women’s and chil- 


dren’s wear, according to Ken- 
neth C. Bass, women’s wear 
marketing service, who de- 
clared it was eminently suitable 
for bulkies, brilliant colors and 
laundering. 

A film on drying a sweater 
made of it, which has drawn 
enthusiastic response from buy- 
ers, was shown to the confer- 
ence. 

Leading prestige knitters are 
cooperating with DuPont in 
promoting styles in Sayelle. The 
introduction of Type 24 will 
duplicate the fine gauge offered 
by the old 3-denier Type 21. 

The boom in knit dresses and 
the increased demand for knit 
coats and suits calls for Sayelle. 
Mr. Bass said. Two similar 
models, one of wool and one of 
Sayelle, were shown, and Mr. 
Bass challenged the audience to 
tell which was which. 

“Orlon Sayelle has the look, 
touch and elasticity of wool,” 
Mr. Bass concluded. 

He predicted that Sayelle 
would soon break into children’s 
wear, a market that traditional- 
ly follows the women’s by a 
year. Children’s wear knitters 
are already using the fiber be- 
cause of its reputed ease of care. 

Advertising and promotion 
campaigning will be heavy in 
this area, too. A mailer with 
swatch already has gone out to 
5,000 stores. 

In boys’ and men’s wear, 
Sayelle, according to Mr. Pol- 
lock, “will do as much as Orlon 


did when it was first intro- 
duced.” 
The market reportedly 


ripe for its use in sweaters and 
sweater-shirts. A survey cited 
by Mr. Pollock showed that 91 
per cent of buyers liked the 
fiber for, among other reasons, 
the “bouncy handle it produces 
in garments.” 

Sayelle will also find a home 
in vests, pile fabrics and gloves. 
he said. 

Ads will push it in the KNiT- 
TED OUTERWEAR TIMES, the 
Gentlemen’s Quarterly, the Daily 
News Record, Sports Illustrated, 
the New Yorker and other 
media. 

Promoting Orlon 


DuPont’s broad retail pro- 
gram, according to Charles A. 
Shoecraft, retail marketing serv- 
ices, seeks to influence retail 
purchasing and marketing. 

The program is operated out 
of offices in major metropolitan 


areas that directly cover 55 per 
cent of the U. S. consumer 
popuation. 

A group of part-time women 
workers, known in DuPont’s of- 
fices as the T.M.G., or Too 
Many Girls, assists in the pro- 
gram. All have had buying ex- 
perience. 

The company lists its aims as 
“communications, sales training 
and coordination of retail pro- 
motions. It distributes pre-mar- 
ket information for buyers, as 
for example, when it introduced 
“fiber-sealed” jersey of Orlon 
and wool with ads for 60 stores 
in 20 market areas. Retailer- 
knitter ads were supported by 
store windows and _ interiors, 
Lord & Taylor, New York City, 
backed the ad with a window 
display. 

A Marshall Field executive 
wrote DuPont that its roto ad 
of March 27 in the Chicago 
press resulted in $6,000 in sales 
during the three days following 
its appearance. 

The role of advertising in 
creating consumer preference 
was discussed by George B. 
Lewis, of advertising, promo- 
tion and publicity. 

In a survey, women were 
asked to name any fibers that 
came to mind. Orlon was named 
by 59 per cent and the nearest 
competitive acrylic by 19 per 
cent. 

When the names of fibers 
were presented by poll takers to 
the women, Orlon was named 
by 86 per cent. 

Mr. Lewis said that in the 
last eight years 62 per cent of all 
men’s sweater advertising and 
40 per cent of women’s was 
about Orlon. Television com- 
mercials on the June Allyson 
Show reach an estimated audi- 
ence of 18 million. DuPont’s 
publicity, said Mr. Lewis, is the 
largest in the textile industry. 
Orlon Abroad 

Orlon is the leading acrylic 
fiber in Europe and Australia, 
Don W. Gay, DuPont Interna- 
tional S.A., told the conference. 
He makes his headquarters in 
Geneva, Switzerland. 

A magazine, DuPont Fibers. 
is circulated in Europe. (It is 
also available in the U. S. on 
request). 

At the most recent fashion 
show in Florence, 15 out of 30 
houses showed Orlon. At the 
next one, in January, 20 will 
show it. 


Some of the styles cited by 
Mr. Gay, with comments, as 
popular in Europe were: 

e Orlon plaid with 15 denier 
nylon. (“This looks like Lurex, 
but it’s cheaper.”) 

e Boucles, or pebble knits. 

e Homespun, thick knits. 

e High-bulk chunkies. (“We 
call our bulkies chunkies over 
there.”) 

e Chameleons, or umbra 
yarns that change color because 
of uneven dying. 

e Nordlandics — Scandin- 
avian jacquard ski sweaters. 

e Double jerseys of 70 per 
cent Orlon, 30 per cent wool. 

Leading couturiers all over 
Europe are showing Orlon, Mr. 
Gay said. 


DuPont Raises 
Prices Of Lycra 


Spandex Fiber 


WILMINGTON, Del. — 
Prices of Lycra spandex fiber 
from 140 through 560 denier 
will be increased on an average 
of 12 per cent with January 
1961, shipments, the Du Pont 
Company announced. The 70- 
denier size was increased ap- 
proximately 25 per cent three 
weeks ago. 

The company said the in- 
crease is necessary because pro- 
duction costs have risen during 
the scale-up period for com- 
mercial manufacture. 

Lycra, the newest Du Pont 
synthetic fiber, has elastic qual- 
ities. It was introduced for trade 
evaluation in April, 1958, and 
plans to commercialize the fiber 
were announced in October last 
year. It is used in place of 
natural rubber in swim suits and 
foundation garments. 

Du Pont spent more than 
$10,000,000 up to the poini 
where the decision was made to 
proceed with the commercial 
manufacture of Lycra, which 
requires more complex chemical 
reactions than any other Du 
Pont fiber. The plant for the 
commercial process is under 
construction in Waynesboro, Va. 

The new Lycra price schedule 
is as follows: 


Denier Old Price New Price 
140 $6.40 $7.40 
280 5.35 5.95 
420 4.90 5.50 
560 4.75 5:35 
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Prices Of Orlon 
Fibers Adjusted 


(Continued from Page 1) 
segment of the sweater market, 
especially to the volume sweater 
knitters. Up to now, most of 
these sweater makers found the 
fiber too expensive for their 
price lines. Some spinners sug- 
gested that the yarn producers 
who have had the Orlon Sayelle 
market to themselves during the 
past year might balk at the price 
reductions. It was indicated 
that the reaction of the prestige 
knitters might also be adverse. 

Broaden Market 

For the most part, however, 
spinners felt that the now lower 
price tags on Orlon Sayelle 
staple and tow would make pos- 
sible the introduction of this 
more expensive DuPont acrylic 
fiber in the mass sweater market 
where, as one spinner put it, 
“the real volume lies.” 

The new readjustments in 
prices of Orlon are the first since 
December |, 1958 when the Du- 
Pont Company instituted a two 
cents price reduction in 4.5, 6 
and 10 denier Type 42 Orlon 


q 

4 


staple and tow. At that time the 
price of 3-denier tow was left 
intact at $1.28 a pound, while 
the other fibers were brought 
down to the $1.18 level. It is 
not expected that producers of 
Acrilan, Creslan and Zefran, all 
acrylic fibers competitive with 
Orlon, will adjust their prices 
in similar fashion. If anything, 
the market may look for a possi- 
ble further drop in the prices of 
these fibers in an effort to pro- 
vide them with a further price 
edge over Orlon. 

A number of spinners, how- 
ever, doubted whether such a 
move would be taken, pointing 
out that “spinners looking for 
low price Acrilan, Creslan or 
Zefran can only find them in the 
sub-standard fibers being of- 
fered for sale.” According to 
some reports, non-standard 
Acrilan and Creslan are being 
offered in the market for as low 
as 55 cents a pound. The re- 
ported price of the English acry- 
lic fiber is said to range from 
67 to 68 cents a pound. Al- 
though the fiber is being sold 
without a trade mark designa- 
tion, it is believed to be Cour- 
telle, a product of Courtaulds 
Ltd. and the only British acry- 


lic fiber currently in production. 

The price changes were dis- 
closed by Arthur Saunders, di- 
rector of merchandising services, 
who was the last speaker on the 
p:ozram. Prior to the announce- 
ment, he had urged the yarn 
spinners to tie in their own in- 
dividual merchandising and pro- 
motional programs with the 
overall DuPont merchandising 
effort. 

Earlier in the day the sales 
yarn spinners were told by 
George S. Demme, Orlon pro- 
duct manager, that they “hold 
the keys” to profit and progress 
with Orlon in 1961. Not only do 
the Orlon yarn processers hold 
the keys to success in Orlon 
business, Mr. Demme said, but 
they also have the keys “to open 
more market doors for Orlon.” 
The theme of the all-day con- 
ference was, “You Hold The 
Keys.” This theme was under- 
scored not only in virtually all 
of the 24 talks heard during the 
parley but was recurrently em- 
phasized in the slides and movie 
shots which punctuated many 
of the speeches. 

Plans For Growth 


In the same vein Ford B. 


Draper, general director of Du- 
Pont marketing divisions, com- 
mended the spinners for their 
part in what he called the Orlon 
success story. He told the spin- 
ners that sales of the fiber have 
been without parallel in the syn- 
thetic fiber industry. Output 
reached an all-time high in 
1959, while volume in the cur- 
rent year is only a shade below 
that of the preceding record 
year. 

Mr. Draper characterized the 
current lag in textile activity as 
“only temporary,” and told the 
spinners that DuPont “is plan- 
ning for substantial further 
growth and not contraction” in 
Orlon and its other textile fibers. 


Obituary 


Arthur E. Zwicker, 78: 
Zwicker Mill Founder 


APPLETON, Wis. — Arthur 
E. Zwicker, former secretary 
and one of the founders of the 
Zwicker Knitting Mills, died 
here November 30. He was 78. 

Survivors include his wife; 
two daughters, Mrs. Ralph Na- 
green; Mrs. Andrew Milner; a 
brother, Dewey, and a sister, 
Mrs. Ralph Braun. 


ompany. 


FAREWELL TO THE BEHEMOTH 


In the automobile world, the era of the behemoth is drawing to a 
close. The new compact cars, lighter in weight, less costly, and 
more comfortable are in growing demand. 
Sweaters are following this same trend. Heavy, cumbersome, exces- 
sively bulky knits are losing their popularity in favor of lighter, less 
costly and more comfortable new styles whose appeal is in beauti- 
ful color harmonies, interesting textures and novel fibre biends. 


Our 1961 collection of fine quality men's sweaters is now ready 
and reflects this new style tendency. It is evoking the generous 
7 praise of discriminating distributors. 


Shown by appointment only. 


The Lion Knitting Mills Co. 


3256 West 25th Street 4 Cleveland, Ohio 


Designers and Creators of High Quality Sweaters and Sweater Shirts for Men 
DISTRIBUTED TO THE BETTER STORES BY SELECTED KNITWEAR SPECIALISTS 
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BEAUNIT TEXTILES’ 
VYCRON THRILLER! 


22 pages of excitement . . . co-op advertising, contests, point 
of sale material, publicity . . . and lots more! Everything to 
help you blast off the most out-of-this-world store pro- 


motion of the year! Send for your “Ready To Go” kit TODAY! ° 


BEAUNIT MILLS, INC. # TEXTILES # 450 SEVENTH AVENUE, NEW YORK 1 
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Mill News 


Sheldon Mesnick Joins 


Knitbrook Mills Corp. 

Sheldon B. Mesnick has re- 
cently joined Knitbrook Mills 
Corp., aS a member of their 
sales staff, covering the ladies’ 
dress and blouse trades. 

Mr. Mesnick had been associ- 
ated with Alamac Knitting Mills 
for the past four years and pre- 
vious to that was with Jerry 
Goldwasser Fabrics and Nu- 
Loom Fabrics. 

Mode Knitting Mills Joins 
Pa. District Association 

PHILADELPHIA, Pa.— 
Mode Knitting Mills, Inc., 521 
Vine St., here, was elected a 
member of the Knitted Out- 
erwear Manufacturers Associa- 
tion, Pennsylvania District, at 
a meeting of the board of direc- 
tors, Dr. Edward B. Shils, ex- 
ecutive secretary, announced. 

Large Output of Bulkies 

The firm specializes in the 
production of ladies’ full-fash- 
ioned sweaters on a_ contract 
basis and men’s Ban-Lon shirts 
» for the wholesale trade. It also 
produces bulkies on a contract 


basis. Full-fashioned production 
is about 500 a week, according 
to Nathan Ubfal, president, and 
output of bulkies is approxi- 
mately 150 dozen a week. 
The company was founded in 
1954 at the present location 
where it now occupies 16,000 
sq. ft. of space on two floors. 


Quarles Elected Director 


Of William Carter Co. 

NEEDHAM HEIGHTS, 
Mass.—John R. Quarles, part- 
ner in the law firm of Ropes, 
Gray, Best, Coolidge and Rugg. 
Boston, has been elected to the 
board of directors of The Wii- 
liam Carter Co., manufacturers 
of Carter’s knitwear. 

Mr. Quarles was elected to 
fill the unexpired term of the 
late William H. Best. Mr. 
Quarles has served as counsel 
to the company for many years. 


Wolfer Forms Reflow Mill 

Arthur Wolfer has formed 
Reflow Knitting Mills, Inc., at 
95-02 150 St., Jamaica, N. Y., 
to manufacture knitwear on a 
contract basis. Mr. Wolfer form- 
erly headed Park Knitting Mills. 


Swimwear 


Cole Acquisition Part 
Of K-R Growth Plan 


LOS ANGELES, Calif. — 
The recent acquisition of Cole 
of California, swimwear firm, 
by Kayser-Roth Corporation is 
“a part of the company’s pro- 
gram of acquisition designed to 
expand its participation in 
men’s, women’s and children’s 
apparel markets,” according to 
Chester A. Roth, Kayser-Roth’s 
president. 

Fred N. Cole, president of 
Cole, will serve as chairman of 
the board of directors of two 
swimwear affiliates and act in 
an advisory capacity. Succeed- 
ing Cole as president will be 
C. W. Frazier, Jr., formerly 
vice-president and merchandise 
manager of Catalina, Inc., an- 
other Kayser-Roth subsidiary. 
Frazier will also serve on Cole's 
board, along with Anne Cole. 
executive vice-president of the 
firm, who will remain in charge 
of Cole’s eastern operation. 

Both Roth and Cole stated 
that Cole of California will con- 
tinue to be operated on an 
autonomous, wholly-owned sub- 


sidiary of the Kayser-Roth Cor- 
poration. The company will con- 
tinue to operate under the same 
name and policies at its present 
location in Vernon and the ex- 
ecutive staff and personnel will 
remain intact. 

A three-year sales objective, 
designed to double the annual 
sales volume of the swimwear 
firm by 1964, was outlined by 
Mr. Frazier. This expansion is 
expected to be accomplished 
through enlargement of markets 
for Cole’s existing swimwear, 
playwear and children’s lines. 
No new lines are planned for 
the immediate future, Frazier 
said. 

Cole’s present volume is be- 
lieved to be approximately $10,- 
000,000 annually, divided al- 
most equally between domestic 
and foreign production. Frazier 
pointed out that the planned 
expansion program will be 
greatly facilitated by the finan- 
cial backing and production as- 
sistance of the new parent com- 
pany. 

Cole of California was 
founded by Fred Cole in 1925 
and has licensees in seven for- 
eign countries. 

(Continued on Page 15) 


AN 
ANNOUNCEMENT 
OF 

IMPORTANCE 

TO THE 
KNITTING 

AND 
WEAVING 
TRADES 


In ANNOUNCING THE FORMATION OF MEIMAN & 
COMPANY, INC., AND MEIMAN MILLS, INC., it is my 
sincere belief that this is of more than passing significance to all 
users of yarn ... for it is our intention to introduce a new concept 
of quality, value and service into this field. 

MEIMAN & COMPANY, INC. is the exclusive sales agent 
for MEIMAN MILLS, INC. as well as exclusive national sales 
representative for AIREDALE WORSTED MILLS, INC. 


MEIMAN MILLS, INC. produces educated yarns of wool and 
synthetics on the woolen system. The plant in Southern New 
England spins lamb’s wool and Orlon® Acrylic blends, 100% 
Orlon® Acrylic, fur blends and virgin lamb’s wool yarn. 
AIREDALE WORSTED MILLS, INC. of Stony Point, N. C. 
and Boston, Mass. is well known in the knitting and weaving in- 
dustries as spinners of worsted yarns and Turbo Orlon® Acrylic 
yarns in counts up to 32’s, single and two ply. The plants have re- 
cently been extensively modernized for increased production. 

In keeping with the trend towards new fibers and yarns, additional 
facilities have also been added to Airedale’s research laboratory. 
We anticipate the privilege of serving you . . . and invite inquiries 
regarding your yarn requirements. 


Wrath 


Sheldon B. Meiman, President 


MEIMAN & COMPANY, INC. e MEIMAN MILLS, INC. 
112 W. 34th Street, New York, N. Y. . OXford 5-5825 
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SPUN-GEE is the winning word for bulkies 
on every selling level—constantly forging 
ahead in popularity. 

Combining the soft, lofty, luxurious hand 
of wool with the easy-washing and quick- 
drying advantages of Orlon, SPUN-GEE 
gives bulkies the utmost versatility. 


AT NO EXTRA COST” 


YOWRE LOOKING AT BULKIE SUCCESS 


Bulkies, in classic and novelty versions, 
are true knitwear thoroughbreds, at home 
on both casual and dressy occasions. And 
SPUN-GEE is famous as the most wanted 
yarn for these wanted fashions. Identified 
by the attractive SPUN-GEE tag. 


PANMMENG 

350 FIFTH AVE., NEW YORK 1 LOngacre 5-0360 

National Yarn Corp. 


2735 PROSPECT AVE., CLEVELAND, OHIO 
MILLS. Jamestown, N. Y.; Washington, N. C.; Whiteville, N. C. 
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Margit Felligi continues as 
head designer, Barbara Kelly as 
promotion and advertising di- 
rector. Mr. Frazier plans to name 
treasurer, Joseph P. Almquist, 
Jr. as production manager, and 
Paige Thomas as publicity di- 
rector. Mr. Frazer plans to name 
a sales manager in the near fu- 
ture to replace Oscar C. Orman, 
who recently resigned to return 
to teaching. 

Mr. Frazier graduated from 
the Virginia Military Institute in 
1939 with a degree in civil en- 
gineering. His interest in mer- 
chandising led him to become 
part owner and manager of a 
junior department store in Wil- 
liamsburg, Va., where he re- 
mained until 1942 at which 
time he joined the Army and 
served a three-year stint as a 
major with the Field Artillery. 

Returning from the service, 
while retaining his retail hold- 
ings, he formed Frazier Textiles 
with his father and served as 
manufacturers’ representatives in 
the South for various mills. 

In 1952, Mr. Frazier joined 
Catalina as a southern sales rep- 
resentative, and in 1955 he was 
sentative, and in 1955 he was 
appointed sales manager. After 
moving in this new capacity to 


Catalina’s California headquar- 
ters, he was successively named 
division manager in charge of 
ladies’ sportswear, then women’s 
merchandise manager, and in 
1957, vice president. 


ProfitSharing For 


Stewart Employees 


LOS ANGELES, Calif. — 
A profit-sharing plan has been 
inaugurated by Elizabeth Stew- 
art Swimwear for its employees, 
it was announced by Robert L. 
Beck, president. 

Underwritten entirely by the 
swimwear company, the profit- 
sharing program augments ex- 
isting hospitalization and medi- 
cal plans already in operation 
for the benefit of the five-year- 
old firm’s 110 employees. 


Rose Marie Reid Names 


E. Sachs, Stuart Lottman 


LOS ANGELES, Calif. — 
Mrs. Eva Sachs, former assist- 
ant to the advertising manager 
of Pacific Airmotive Corp., 
here, has been appointed admin- 
istrative assistant to Shirley Mc- 
Williams, advertising and sales 
promotion manager for Rose 
Marie Reid. 

Stuart Lottman has also 


joined the swimwear firm’s pub- 
lic relations staff. Lottman was 
formerly associated with Sears 
Roebuck and Company in this 
city. 


Yarn Suppliers 


Hess Welsh Associates’ 


Telephone Listing Given 

Inadvertently the telephone 
number for Hess Welsh Asso- 
ciates appeared incorrectly in 
that company’s advertisement 
in last week’s issue of the 
KNITTED OUTERWEAR TIMES. 

The correct number is LOng- 
acre 4-3494, 


Meiman Forms Spinning 
And Sales Companies 


Sheldon B. Meiman, formerly 
head of the yarn division of The 
Glen Raven Mills, has formed 
two companies, Meiman & Co., 
Inc., and Meiman Mills, Inc. 

Meiman Mills, Inc., will man- 
ufacture wool and synthetic 
yarns on the woolen system at 
mills in Southern New England. 
Meiman & Co., Inc., will act as 
sales agents for Meiman Mills, 
Inc., as well as for Airedale 
Worsted Mills, Inc., of Stony 
Point, N. C. and Boston, Mass. 


Mr. Meiman was recently 
named Airedale’s vice president 
and sales director. Airedale pro- 
duces worsted yarns and Turbo- 
Processed Orlon yarns for the 
knitting and weaving trades. 

Headquarters of Meiman & 
Company, Inc., and Mr. Mei- 
man will be at 112 West 34th 
Street, New York City. 


Retailing 


Self Selection Aim Of 


New Sweater Dept. 


SYRACUSE, N. Y.—Com- 
plete renovation of the second 
floor sportswear department at 
E. W. Edwards & Son has re- 
sulted in a more “flexible and 
workable” arrangement for the 
selling staff, according to Me- 
lissa Wirth, buyer, plus one and 
a half times as much space for 
display. 

Featuring the face-lifting are 
self-service bins along one side 
wall for sweaters. 

“We find that sweaters are 
often an impulse item,” this 
buyer said “and the more we 
can expose the different styles 
and colors to the customer’s at- 
tention, the more we sell.” 

Mrs. Wirth supervises a staff 
of ten salespeople. 


Strictly 


Peerless 
Duesberg-Bosson 
Shichley K REPRESENTING Sauquoit 
8-1900 — 

New York Office: Pennsylva Charlotte, N. C. Office: stance ‘er we Mt. Mitchell 

11 Pa. 1615 East Bivd.—Tel. CE 190 Cleveland—ask Operator 

ae — EDison 3-9253 for Enterprise 9253 Foremost 


The principal of this organiza- 


tion has served the yarn indus- 


try for over forty consecutive 


years. With the famous poet 


Don Blanding, he says, 


“If the rest of the road is half 
as good 


As the half that has gone before, 


I'll swing along with a swing- 
ing heart 


And pray to the Lord for 


more!” 


Stickley service eagerly looks forward to 40 more years of serving the knitting trade. 
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when it comes to Turbo Orlon* 
IT PAYS TO MAKE IT A FEDERAL CASE 


Now in full operation! The newest, most  yarnsdaily to the country’s leading sweater 
modern knitting yarn plant in the United and sportswear manufacturers. And, they 
States producing and shipping the finest keep re-ordering case after Federal Case. 


FEDERAL SPINNING CORP. 


BOX 514, SANFORD, NORTH CAROLINA 


SOLE SALES REPRESENTATIVE, BENNETT M. BERMAN ASSOCIATES, 183 MADISON AVENUE, N.Y. 16, N. Y. MUrray Hill 3-9237 
IN PENNSYLVANIA: FRANK J. MORRISSEY, 30 WEST LANCASTER AVENUE, ARDMORE, PA., Midway 2-3747 
IN NEW ENGLAND, CLEVELAND and PACIFIC COAST: MOHER ASSOCIATES, 44 WASHINGTON STREET. WELLESLEY HILLS 81, MASS. CE. 5-9420 


*DuPont’s trade-mark for its acrylic fiber 
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ies’ & Misses’ proven shade was Sun-Joy, a dress with a wide self-belt. The 
Ladi orange tone. The Helen Harper new California - weight chiffon 
: ; line features a larger group of wool boucle knits were also 
Coordinates, Trimmed Sweaters Set coordinates, with skirts, pants, expected to be very popular. As 
sf; blouses, and vests keyed to the is usual at Snyder, black, white, 
P ace At P acific Coast Travelers Show sweater colors. Bulkies are very navy blue, beige and pastels 
LOS ANGELES, Calif. — close contenders. Pink and aqua important in this line. Novelties were top selling colors, but a 
Although attendance was about were well received. include jacquards, linen and new deep red has _ provided 
the same as last year, ordering Louis Arrow, representing Zefran and cotton chenille. much interest, Mrs. Dunham 
was light at the recent Pacific Jernat of Italy, reported excel- Bulkies also sold well at Le says. 
Coast Travelers early spring lent acceptance of his mill’s all- Roy Knitwear. The emphasis Increased interest in cotton 
market week at the Biltmore wool, hand-fashioned line. Re- here was on black and white. knits was reported at such show- 
Hotel. More than 1500 lines tailing at from $35 to $75, the Murray Melner, of Angelli rooms as Caper-Mates, where 
were exhibited by 270 repre- dresses were simple and highly- Sportswear, concurs with the representative Herb Schwartz 
sentatives at the four-day event, styled with intricate detailing. trend to the bulky look in _ noted that the new cotton boucle 
during an unseasonable heat and Coordinates, such as a knit wes- sweaters and sportswear, and knits were most popular in such 
serious smog attack. Many re- kit and skirt with matching knit contends the public is tired of colors as lilac, cantaloupe 
tailers commented that because blouse in a lighter weight were flat knits. Angelli features Italian (orange), green, and corn (gold). 
of the warm weather so far this popular. Orlon bulkies with styling, which is becoming in- Capris, Jamaicas, and _ shorts 
fall, they are backed up with hand-made shelling and discreet creasingly important. Link-and- were shown, and coordinating 
fai merchandise and cannot hand-sewn appliques were also link knits are especially under- tops included sweater styles, 
make room for spring merchan- featured with matching skirts. scored in this line. The surprise tunics, and collared knit blouses. 
dise as yet. However, holiday In the same showroom item of the year, according to A volume-priced line, styles in- 
merchandise sold well. Jacques Lauffer, of Jacques of Melner, is the ski sweater. cluded many horizontal, vertical 
Coordinates, separates and California, reported interest in Other top items in this line in- and mitred stripes, and small 
ensembles aroused a good deal his fur-trimmed cashmere sweat- clude a hooded sweater, a short _ prints. 
of interest and trimmed holiday ers. Trims included mink, fox, sweater-coat, a double-collar In the same showroom, 
sweaters did well in several and beaver. The sweaters were sweater with drop-stitch detail- Marko Swimwear promoted cot- 
showrooms. Cotton knits, espec- silk-and-lace lined. One novelty ing on the collar, as well as ton knit suits, Orlon and He- 
ially with new treatments, sold was a mink-trimmed cashmere _ vests, pullovers and cardigans. lanca knits. All are one-piece 
well in many lines. fully lined inside and out with In knit dresses, Irene Dunham numbers with low backs and 
In colors, the lilac and purple _ lace. of Snyderknit reports the hottest back detailing. Most popular 
tones are slated for much retail Light gold and violet were items in the line are the new single item for Marko, how- 
promotion, with the orange the two big colors in the holiday Orlon-linen numbers. This range ever, was a Helanca stretch knit 
tones — apricot, coral, etc. — line at Helen Harper. Another includes a permanently-pleated (Continued on Page 19) 
NEW IN BLEACHING 
WOOL NYLON 
WORSTED ORLON 
ZEPHYR BLENDS 
4 
7 
y 
/\| PHILADELPHIA DYE WORKS 
Te E WALTER E. KNIPE & SONS, INC. 
Wyoming Ave. & “G” Street 
Philadelphia 20, Pa. 
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Stanley Porter, New York City 
C. L. Miller & Sons, Utica, N.Y. - 


FALLS YARN MILLS 
Woonsocket, R. 


SELLING AGENTS 
*  Pfizenmaier & Kirkland Co., Boston, Mass. - 
Anthony, Cheatham & James Yarns, Inc., Burlington, N.C. - 


4 


WOONSOCKET, RHODE ISLAND + 


safeguard your 


fallspun 


yarn wmvestment 


Quality is a necessary require- 
ment of every product if it is to be 
the best. Give your product the 
protection of Fallspun seasoned 
skills and yarn manufacture. Since 
1904 we have specialized in giving 
utmost value in woolen system 
yarns made from all fibers and 
blends of fibers. Call us directly at 
the mill or through any one of the 
following selling agents for prompt 


service. 


FALLS YARN MILLS, INC. 
Established 1904 


W. J. Miller, Philadelphia, Penna. 
D. F. Swain Co., Chicago, !II. 
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ant in a variety of solid colors 
and in prints and multi-colored 
stripes. 

Not many swimwear lines 
were aVailable or busy at this 
market, although Tobi of Cali- 
fornia reported some volume 
with their resort and cruise type 
styles, a relatively new innova- 
tion with the firm. The two fea- 
wre the same styling seen in 
their boucle knit jeweled sweat- 
ers; in other words, cut-out ef- 
fects, embroidery, jeweling, 
draping and jeweled lacy ap- 
pliques. 


Gernreich’s Line 


Features Jersey 


LOS ANGELES, Calif. — 
Rudi Gernreich, prominent West 
Coast designer of knit sports- 
wear, has gone into his own bus- 
iness, G. R. Designs, with a line 
of dresses, travel suits and en- 
sembles. 

Matte jersey plays a vital part 
in the first line shown by the 
new firm, fashioned in simple, 
fuid-lined dresses. One is 
brought up high in front but 
plunges to a deep. open U-back, 
and features a half-belt in front. 
Another, with an_ elasticized 
waistline, is highlighted by a 
softly draped bodice and a deep 
cowl in the back which converts 
into a hood if desired. 

Pink and Orange 

Brilliant splashes of pink and 
orange matte jersey are seen in 
a simple basic style with an at- 
tached overblouse; and another 
slim, slightly fitted dress is 
notable for the matching leathe; 
trim on the neckline and arm- 
holes. 

A travel ensemble consists ol 
anatural matte jersey tank dress 
with elasticized waistband, 
teamed with grey flannel skirt 
and jacket. The dress can be 
worn alone or serve as blouse 
and skirt with the flannel co- 
ordinates. 


Infants’ & Children’s 


Knit Sales Rise 
At Southern Show 


MIAMI, Fla.—Increased de- 
mand for knits was confirmed by 
almost every exhibitor at the 
spring showing of the Southern 
Mart, Infants and Children’s 
Wear Exhibitors, held Nov. 
27-28 at the McAllister Hotel, 
here. 

Helanca swimsuits, as well as 


Orlon and cotton knits in sub- 
teens (7-14) were shown. Boys’ 
knit trunks in Helanca and 
rayon blends in the modified 
John L. Sullivan type also sold 
well, especially in olive and 
gold. 

Bulkies apparently from sales 
results, are still the rage in boys’, 
girls’ and even toddler size sweat- 
ers. 

The Latin American trade 
leans toward Tycora and Ban- 
lon, rather than to Orlons and 
bulkies, according to sales slips 
at the show. 


Knit Shirts 


Knit polo shirts for boys 
moved briskly in the boat neck- 
line, poncho tails and tapered, 
push-up sleeves. Stripes, both 
vertical and horizontal, many 
with side vents, were also im- 
portant items in the knit polo 
shirts. Best colors in these shirts 
are blue, willow, gold and sand. 

Little boy styles and even 
toddler sizes followed big boy 
styles in styling and in color. 
Some interest was shown in iden- 
tical brother-sister knitted ap- 
parel, and one exhibitor re- 
ported pullovers for boys and 
girls especially strong this year, 
while customers of another line 
seemed to prefer cardigans. All 
exhibitors stressed the impor- 
tance of styling in knitwear. 

Blazers For Boys 

Knit blazers for little boys are 
a good item, and considerable 
interest is being shown, one ex- 
hibitor stated, in the pre-teen 
swim suit with Pellon bra. This 
suit, a knit combination of cot- 
ton, nylon, rubber and Orlon in 
colors that run the gamut oj 
shocking pink, lilac, purple, tur- 
quoise and yellow. 


Personals 


Named To NAM Group 

PORTLAND, Ore.—George 
D. Ruby, secretary and general 
counsel of Jantzen, Inc., has 
been named a member of the 
National Association of Manu- 
facturers’ conservation and man- 
agement of national resources 
committee. 


Schwartz Back At Desk 

David I. Schwartz, Sportknit 
Sales Co., who spent four months 
in the hospital after a heart 
attack, has recovered and re- 
turned to work. 


Fashioned 
KNIT 
SWEATERS 


HIGH SPEED—CUP FEED 


STYLE 41300X 


Top quality seaming at high rates of production is 
THE BIG ADVANTAGE offered by Union Special’s 
new Style 41300 X sweater machine! Designed and built 
especially for seaming or closing light and medium 
weight full-fashioned sweaters, this single thread, cup 
feed seamer eliminates the tedious, time-consuming 
handling required with looping machines or flat bed 
sewing machines. Style 41300 X gives you everything 
you want for the job: smooth, flat seams, perfect stitch 
structure, every handling convenience, high speed 
operation. Let us give you complete information. UNION 
SPECIAL MACHINE CO., 405 N. Franklin Street, 
Chicago 10, Illinois. 


INDUSTRIAL SEWING MACHINES 
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Meinhard is quick to detect cracks and leaks in any of your cus- m p n ha rd 


tomers’ financial structure. And we’re just as quick to patch up the 


leaks so your flow of business proceeds smoothly, without loss or a cap onus eS 


interruption. With Meinhard s resources, you can pour out lots of sand WESTERN INC. 
credit. Equally important, you can do it with safety. 400 South Bevery Ova, 
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Charles A. 


Trowbridge, men’s division vice-president of Catalina, ~d 


proudly views award winning styles as John Norman, internationally known 
designer of Catalina’s Men’s and Boys’ swimwear and sweaters, holds plaque | 
presented on the basis of the best original and most outstanding designs in | 
swimwear, at the MAGIC Palm Springs Roundup. Father and son models | 
wear the award-winning Color Guard styles of striped cotton knit. 


Sewing 
Union Special Adopts 


New Trademark 
CHICAGO, Ill.—Union Spe- 


cial Machine Company, manu- 


facturers of industrial sewing 
machines, is marking its 80th 
Anniversary with a new trade- 
mark which, according to the 
company, will “empower the 
fineness of quality in the equip- 
ment it builds.” 

The new Union Special trade- 
mark uses the initial letters of 
the firm name in a distinctive 
design. It will be used for iden- 
tification on machines, accesso- 
fies, and elsewhere in conjunc- 
tion with the company name. 

William S. North, Union Spe- 
tial president, recently unveiled 
and presented the new trade- 
mark to the company’s employ- 
es in a personal message in 
which he attributed the com- 
pany’s growth and position in 
the industry “to world-wide rec- 
ognition of quality and depend- 
ability in Union Special Ma- 
chines.” 

Union Special Machine Com- 
pany has manufacturing oper- 
ations at three world locations, 
has its own branch offices at 
welve different centers, and has 
(presentation in some sixty dif- 
ftent nations, in addition to 
coverage by its own salesmen in 
‘venty-five areas in the United 
States and Canada. Lines man- 


ufactured include Union Special, 
Lewis and Columbia sewing ma- | 
chines, for use throughout the 
entire field of industrial sewing. | 


Executive Changes | 
Made By Singer. 


S.nger Sewing Machine Com- 
pany has announced the follow- 
ing executive office changes in | 
the industrial sales department: 

Culver H. Griffin, manager of 
market research, has been pro- 
moted to the newly created posi- 
tion of manager of marketing 
services. His broadened respon- | 
sibilities include supervision of 
advertising and sales promotion, | 
product application and techni- 
cal service, pricing, market re- 
search and expediting and the 
technical library. 

G. C. Dickson, manager of | 
technical service, has been trans- 
ferred to the New York district | 
office as sales supervisor, a new- 
ly created position. 

A. W. Dumais, manager of | 
product application, has been 
named manager of the newly 
combined product application 
and technical service depart- 
ments. 

A. L. Menges has been trans- 
ferred from the sales training 
department to take charge of 
purchasing for the industrial 
sales department. 

R. M. Kernan, executive as- 

(Continued on Page 23) 


YARN 


Just a few socks to knit? Then it’s more 
important than ever to have just the right 
yarn for your purpose. Call or wire Stevens. 
At Stevens the same knowledge and engi- 
neering skill go into every order for yarns 
of natural fibers and fibers of science... 
the same consideration, the same service. 


ORDER TOO SMALL FOR STEVENS 


So if you have a little fine knitting to tend 
to, or a few thousand important yards to 
weave, and you want them to be the best 
there is, and fast... 


Order Stevens CUSTOM-SPU yarns now. 


Sales offices: Broadway at 41st St., New York 36, N. Y.; 99 Chauncy St., Boston 11, 
Mass.; P. O. Box A-2, Greensboro, N. C.; 12 South 12th Street, Philadelphia, Penna. 


J. P. STEVENS & CO., INC., Stevens Building, Broadway at 41st Street, New York 36, New York 
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Ban-Lon 


knitwear gives you 


profit pluses 


for better selling... 


customer satisfaction 


( 
/ 
L Qualiny Fabric 
[BANLON 


the test is in the touch 


FOR YOUR PROTECTION 
Fabrics and garments which carry these trademarks 
must pass rigid quality and performance tests, 


information, contact 
of supply or write 
“Everglaze” 


Marketing Division, 


Wilmington 99, 


Quality Control Program 


For your protection, all fabrics 
and garments which carry the 
famous “Ban-Lon’”’ trademark 
must undergo and pass rigid 
tests for quality and performance 


Skilled Technical Staff 


Technical help from the Ban- 
croft Company and its licensees 
is readily available to give you 
assistance and advice in carry- 
ing out your “Ban-Lon” program 


Nation-Wide Marketing 
Program 


Trained marketing personnel 
visit stores throughout the 
country regularly to acquaint 
merchandise managers, buyers, 
and sales personnel with the 
unique advantages of “Ban-Lon” 
fabrics and fashions, as well as 
with the latest developments 


Unique “‘Ban-Lon”’ 
Properties 

The permanent crimp in the 
““Textralized’’ yarn assures: 

e soft, luxurious hand 

e excellent stability 
e resistance topilling, wrinkling 
e remarkable absorbency 


e sharp, bright colors 
e added bulk with less weight 


permanent 


3 
a= - 


The 


“Evergiaze”’ Marketing Division, Wilmington, Delaware, supervises the international merchandising of products approved to carry the Joseph Bancroft & Sons Co. trademarks “Ban-Lon” and/or “Everglard’. 
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jstant, has been put in charge 
of sales training. 

Mr. Griffin joined the firm in 
1935. He was named manager 
of market research in 1955. 


High-Pile Fabrics 


Report Good Reaction 
To Acrilan Pile Fabric 
Pile fabrics of Acrilan acry- 
ic and solution-dyed Acrilan- 
Spectran are being well received 
in the men’s and children’s ap- 
parel markets, according to The 
Chemstrand Corporation. 

According to the company, 
nine out of 10 people visiting 
Glenoit Mills’ Exhibit at the 
NOSA Show sampled the new 
Acrilan pile fabrics and a num- 
ber of substantial orders were 
booked on the spot. 

Buyers are particularly inter- 
ested, the company said, in the 
fabric’s luster, resilience, as 
well as its unique construction 
offering a *% inch high and full 
21 ounce pile. In addition, the 
Acrilan fabric’s fuller hand and 
over is also of prime impor- 
tance, Chemstrand pointed out. 

The new fabrics are being 
made by Glenoit in 23 different 
shades utilizing Acrilan-Spec- 


THE 
BIG 3 


E. Carr, Sales Manager 
527, Belmont, N. C. 
ge 5-5369 


PA 5-7780 


§. Dunn & Son 
Broad St. Palmyra, N.J. 
ge 9-3770 


R. Frank Lundoy 


EDison 3-4749 


FOR SMART 
KNITTERS 


Harry Fowler Yarns 
30 Bayley St., Pawtucket, R.!. 


P. O. Box 1154, Charlotte, N.C. 


tran as well as Chemstrand’s 
regular acrylic fiber. It was also 
made known that Glenoit is 
making the fabric in a heavier 
version for shells and in a still 
heavier fabric for collar cloth 
applications. 

Chemstrand is currently pro- 
ducing its Acrilan-Spectran so- 
lution-dyed fiber in nine colors. 
Factoring 


Placing of Notes 
Expands Lending 


Placement of additional cap- 
ital notes by Mill Factors Corp., 
commercial finance and factor- 
ing concern, has brought its 
total of such notes to $1,000,000 
Walter D. Yankauer, president, 
announced, 

The private placement brings 
Mill Factors capital funds to ap- 
proximately $8,000,000, an all- 
time high in the publicly-owned 
company’s 50-year history, Mr. 
Yangauer said. Total resources 
has now reached approximately 
$40,000,000, he stated. 

“The new financing,” Myr. 
Yankauer observed, “places Mill 
Factors in a strategic position at 
a period when the nation’s eco- 
nomic barometer is likely to 


BELMONT THROWING CORP. 
BELMONT, NORTH 


CAROLINA 


Bathing Suit Fabrics, Girdle Fabrics, 


etc. In Natural and all colors. 


swing upwards.” 

This latest and constructive 
step in the firm’s expansion will 
serve to accomodate wider de- 
mands for its commercial finance 
and factoring services. 


Gov't Procurement 


Military Agency To Buy 
59,000 Men's Sweaters 

PHILADELPHIA, Pa. 
The Military Clothing and Tex- 
tile Supply Agency plans to pro- 
cure soon approximately 59,000 
men’s dark blue sweaters. 

Deliveries are tentatively 
scheduled for June, 1961 to 
December, 1961. Specifications 
will be included in the invitation. 
The procurement is being han- 
dled by the Agency, Philadelphia 
Quartermaster Center, U. S. 
Army, 2800 S. 20th Street, 
Philadelphia 1, Pa., Attention: 
Purchasing Division, Textile 
Branch. 


Glove Insert Contracts 

PHILADELPHIA, Pa.—The 
Military Clothing and Textile 
Supply Agency has made four 
awards under QM-310 covering 
wool glove inserts, olive green, 
to Clydebank Knitting Co., 


all types, Knitted Fabrics, 


Hi-Test Stretch Yarns 


Specially processed for quality Leotards, 


Swimwear, etc. 


(L 


smooth textured yarn 


created expressly for Sweaters of 


Inc., Fort Plain, N. Y., 120,000 
pairs at $.779-.829; Gelmart 
Knitting Mills, Yonkers, N. Y., 
100,000 at $.8150-.8275; Glov- 
ersville-Continental Mills, Glov- 
ersville, N. Y., 20,000 at .789; 
and York Gloves, Inc., Yonkers, 
N. Y., 133,660 at .81-.83. 


Manchester KnitFashions 
Gets Contract For Jerseys 
PHILADELPHIA, Pa.—The 
Military Clothing and Textile 
Supply Agency has made an 
award under QM-322 for flight 
deck crew jerseys, lightweight, 
type Il, with round neck to: 
Manchester (N.H.) Knitted Fa- 
shions, Div. of E. C. M. Corp., 
for 18,732 at $1.121 - 7.713. 
Bids opened November 10. 


Rayon 


Retail Convention To See 
Avisco Musical On Fibers 
A musical on fabrics made 
from Avisco rayon fibers will be 
shown January 10, by American 
Viscose Corporation to the Na- 
tional Retail Merchants Associ- 
ation convention at the Hotel 
Statler. The show “Fantasy in 
Fibers,” is designed to inform 
(Continued on Page 25) 
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ALFRED HOFMANN NEEDLE WORKS. INC. 


3711 HUDSON AVENUE, UNION CITY, NEW JERSEY 
Tel.: OXford 5-3388, UNion 3-0200 e TWX-UNCY 1123 


SOLE N. Y. METROPOLITAN AGENT: NEEDLE SALES CORP., 3711 HUDSON AVE., UNION CITY, N. J. Tel.: YUKON 6-8727 
Stockrooms at: Hickory, N. C., P. O. Box 36, Davis 4-6028 Chattanooga, Tenn., 1841 Hickory Valley Rd., MAdison 2-7797 
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retailer of the sales features of 
such new fibers as Avril, Avlin 
and Avron. It will be introduced 
by George L. Storm, vice presi- 
dent of sales of American Vis- 
cose’s fibers division. 
The firm will also be repre- 
gated at the convention with an 
exhibit of rayon fibers, space 
101 and 109. 

Both American Viscose and 
the NRMA_ celebrating 
golden anniversaries. 


Knitwear Abroad 


Borg Establishes 
English Company 


WHITSTABLE, England — 
Following the limited yet im- 
mediately successful introduc- 
tion of imported Borg knitted 
products into this market, the 
company has set up in Britain a 
new subsidiary, Amphenol-Borg 
Ltd. Production recently started 
up in a modern plant, occupying 
50,000 square feet of floor space, 
just outside this Kent town. The 
\l acre site allows for the event- 
ual expansion of the factory up 


, fo five times its present size. 


On modified Wildman sliver 
machines, and with specially 
adapted finishing equipment (in- 
cluding two shearing units 
brought over from the U.S.), 
the company has started to pro- 
duce a wide range of high qual- 
ity, knitted pile carpeting and 
rugs, upholstery fabrics, coat 
fabrics, baby carriage and cot 
rugs, and various knitted indus- 
trial cloths such as buffer fab- 
rics and paint roller covers. At 
the moment ten Wildman units 
have been installed but this 
number is soon to be doubled. 
On rugs alone, the current ca- 
pacity of the plant is several 
thousand a week. 

Two types of high pile rugs are 
being produced. One has an 
Acrilan, Verel pile; the other a 
Dynel pile. Fabrics are being 
supplied to a leading British coat 
stylists. Borg does not appreciate 
the term “simulated-fur” being 
used to describe their apparel 
fabrics. We are marketing our 
fabrics as a new concept in fash- 
ion cloths, says one spokesman 
of the company. Nevertheless, 
such well-known British firms as 
Alfred Morris, long associated 
with the fur and simulated fur 


trade, are Borg customers. 

At the moment most of the 
fibers used are imported from 
the U.S.; fibers like Orlon, Dy- 
nel and Verel. Acrilan, which 
is produced by Chemstrand 
Ltd., in Ireland, is also much 
used. Eventually, the company 
says, it is hoped that British pro- 
duced fibers of the same types 
will be used in place of the 
American counterparts. Some 
quantities of wool are used, 
blended with nylon, in the knit- 
ted carpeting. 

The new factory has been laid 
out on what is a strictly logical 
flow-of-production basis. Im- 
ported fiber is colored by British 
commission dyers, but once it 
arrives at the factory it goes in- 
to the plant at one end and 
comes out at the other in a fi- 
nished item. First stage in the 
manufacturing cycle is blend- 
ing, followed by carding. The 
sliver is fed into the modified 
Wildman machines via subsidi- 
ary carding machines grouped 
around the knitting units. 

According to H. W. de- 
Vitt, American manager of the 
new British plant, each of the 
ten-gauge Wildman machines 


has seven hundred needles. 
These needles have been design- 
ed by Mr. deVitt to give high 
performance and strength. This 
feature of the machines, with 
others which are being kept se- 
cret, help to impart improved 
standardization of construction 
and less stoppages in produc- 
tion. 

Finishing processes are again 
shrouded in secrecy. But it is 
certain that the gloss which is 
such a feature of the Borg rugs 
is imparted by an electrification 
process. Rugs are produced in 
over a dozen plain colors; coat- 
tings in muted shades such as 
browns, grays and charcoal. 


Economic Index 


Men’sSweaterShipments 


In September Ahead 
WASHINGTON, D. C. — 
Average weekly shipments of 
men’s sweaters in September 
rose 14 per cent above ship- 
ments in the previous month. 
The September figure, however, 
was 19 per cent under the cor- 
responding month in 1959. 
The Bureau of Census re- 
(Continued on Page 26) 
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—the mill with a feeling for fibers 


fabrics and fashions. 


combs the world for new and exciting ideas — 
translates them into distinguished wool-spun yarns 
of exceptional beauty and quality for news-making 


Call on Aldon — you'll be glad you did. 


The Aldon Spinning Mills Corp. 


where master spinners create the unusual 


Talcottville, Conn. 
C. J. McAlaine 


Moher Associates 
44 Washington St., Wellesley Hills 81, Mass. 


One Highland Ave., Bala-Cynwyd, Pa. 
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average shipments of men’s also proposed. larly im 
sweaters at 87,000 dozen as Full specifications and cog. package 
compared with 10,000 in Sep- ings of a spinning mill were pro. wo wee 
tember, 1960, and 76,000 in vided by the Scottish Coungl } jy pack 
October, 1969. which sent John A. Donachy to f 


the islands about a year ago, man) 
Specialty Fibers begin the organization work other ty 
Border firms cooperated in pro. These fi 
Spinning Mil] viding this data. The advantag jeports 
arising from the development of § trade. C 

For Shetland Isle such a mili would be that the # where i 
yarn so produced would be the e b 

W l P l anne d only Shetland 

GLASGOW, Scotland (Scot- available, from Shetlang 

tish Amalgamated Trade News _ sources. It is possible that estab. 


Agency) — A move has now lished spinning miils in othe | Don ¢ 
been made in Shetland to initi- parts of Scotland will be invited Amer 
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1/20’s to 2/60's 


ZEPHYR HEATHERS 
FRENCH SPUN 


TEXTRALIZED® NYLON 
For High Quality BAN-LON® Products 
TOW-HUE TURBO ORLON® ACRYLIC 


, sess the prospects and the cost 
6 Denier Osion Dyed on Cones _ and under their leadership anew Chemstrand nylon fibers includ- 
SUPERIOR 7 STOCK company has now been formed ing Cadon nylon multilobal yam 
MOHAIR BLENDS under the name of Shetland and Cumuloft nylon, continuous 


The 


IRVING COHEN 
YARN CORP. 


French and American Spun Yarns 
IT COSTS LESS TO USE THE BEST 
130 Palmetto Street 


Brooklyn 21, N. Y. 


HYacinth 1-1600 


area. It would also provide ad- 
ditional work for the islanders 
and so help the economy of this 
remote area which suffers, as do 
all the isolated centers, from dis- 
tance from the main population 
markets. 

The Scottish Development 
and Industry Council has been 
assisting the Shetlanders to as- 


Wool Mill Ltd. It is being guid- 
_ed by four directors all well 
| known in the Shetland trade, 

Messrs. A. D. Bennett, A. 

Irvine, W. D. Johnson, and J. 

Tulloch. They propose a £200- 
000 spinning mill, with modern 
plant and ancillary facilities, at 
| Lerwick, to handle the 200,000 
| lb. wool clip from Shetland 
| Sheep each year. This would 
| mean in practice that the entire 

wool clip from the islands would 

be absorbed by the local mill. 
| Considerable local support has 
| been offered and much of the 
| money for the plan will be raised 


Nylon 


Chemstrand Adds 
Light Resistant 


Factor To Nylon 


The Chemstrand C orporation 
announced the introduction of 
a light-resistant factor for all 


filament textured yarn. The new 
R-factor included during yam 
manufacturing, according to the 
company, substantially increases 
the resistance of the nylon yarns 
to degradation caused by sut- 
light or fluorescent light. 
Chemstrand noted that after 
thirty days exposure, the light- 
resistant type Chemstrand nylon 
lost only four per cent of its 
strength and two per cent of its 
elongation, whereas the older 
type yarn lost 35 per cent of its 
strength and 54 per cent of its 
elongation. The new R-factot, 
(Continued on Next Page) 
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the company stated, is particu- 
larly important in plants where 
packages remain in creels for 
two weeks or longer, with stand- 
by packages in creels for from 
two to four weeks as is the case 
in many texturing, hosiery and 
other types of textile operations. 
These findings are confirmed by 
reports coming in from the 
trade, Chemstrand also revealed, 
where its R-factor nylon fibers 
have been used commercially 
for several months now. 


Don Campbell To Head 
Amer. Enka Sales Office 


ENKA, N. C. — Donald 
Campbell has been appointed 
manager of American Enka 
Corporation’s Providence, R. I. 
district sales office. He succeeds 
James C. Scott who is retiring 
under the company’s retirement 
plan. 

Mr. Campbell, who has been 
serving as assistant sales man- 
ager, will be in charge of sales in 
the six New England states. He 
will be assisted in sales activities 
by Wiley T. Rankin and Lionei 
King. 

Mr. Scott plans to remain ac- 
tive in the trade and will open 
his own firm, Scott Yarns in 
Providence. He will represent 
various mills in a sales capacity. 


A double-knit jersey two-piece dress, 
detailed for fashion collar and deep 
three-button collar, is further char- 


‘actOl, @ acterized by its self-belt and trunk 


lines. 


Screen printing decorates this tex- 
tured nylon sweater. 


Large Argyle blocks design the front 

of this casual cardigan. | 


An allover argyle pattern appears in 
this cotton knit lounging set. 
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Dyed in Multishades for Special Effects 
On Cones Ready to Knit in Both Regular and Heavy Deniers 


GASTONIA, N. C. 
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WINCHESTER 
SPINNING CORPORATION 


WINSTED, CONNECTICUT 


ANGORA, CAMEL’S HAIR, CASHMERE, LAMBS WOOL, MOHAIR 


Specia/ists in Quality Woolen Yarns for more than 75 years 


FOR SAMPLES AND QUOTATIONS 


NEW YORK: HUGGINS—CLELLAND, INC., 1440 Broadway, Bryant 9-8752 
PHILADELPHIA: FRANK L. DURR, 1207 Western Savings Fund Bidg., 

Kingsley 6-4855 
PROVIDENCE: RAYMOND J. WALSH, 22 Edison Ave., GAspee 1-6694 
CHARLOTTE: COLLINGWOOD, IBACH & CO., 205 S. Church St., EDison 2-1428 
TENNESSEE: JOSEPH S. PERSINGER, Lookout Mountain, Taylor 1-2170 
CHICAGO: GEORGE W. VENESS, 222 West Adams St., STate 2-8962 
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New KNITTING MACHINE 
STITCH CONTROL—A new meth- 
od of stitch control for knitting 

machines invented by Horace 
Leslie Curtis, Gilford, New 
| Hampshire, has been granted 
U. S. Patent No. 2,960,853, 
which the inventor has assigned 
to Scott & Williams, Inc., La- 
| conia, N. H. 

| The new patent covers stitch 
control means for a_ knitting 
machine having a needle cylin- 
| der, needles mounted therein, 
elements cooperating with the 
needles for the formation of 
stitches and cams for effecting 
needle movements. Means are 
provided for sensing the size of 
stitches produced. A _ cylinder 
raising tube, operating inde- 
_ pendently of the sensing means, 
| imparts vertical movements to 
the tube. Interposed between 
the cylinder and the tube and 
responsive to the sensing ele- 
ment are means for imparting 
additional vertical movements 
to the cylinder concurrently 
with operation of the inde- 
pendently operating means. 


* * 


KNITTING MACHINE INVENT- 
ED BY AUSTRIAN GRANTED PatT- 
| ENT—A knitting machine in- 
| vented by Franz Eberl of Upper 

Austria, Austria, has been 
_ granted U. S. Patent No. 2,960,- 
854. 
The new knitting machine 
| comprises two needle beds angu- 
larly arranged opposite each 
other, with two rows of longi- 
tudinally movable parallel latch 
needles, each having a butt end 
and a hook end. The two rows 
of latch needles define right 
angles with each other. Each of 
the rows is arranged in one of 
the needle beds. Two car- 
riages, each movable over one 
of the beds transversely to the 
direction of movement of the 
needles, and needle cams car- 
ried by each of the carriages are 
_ adapted to engage the butt ends 
_for successively reciprocating 
the needles as the carriages 
move over the beds. Two rows 
of sinkers are arranged parallel 
' to each other for activation of 
a respective row of needles, each 
sinker being movably arranged 
between two adjacent needles 


| KNITTING. TEXTILE PATENTS 


of the respective row and guid. 


ed for a reciprocating move. 
ment in a plane enclosing an 
acute angle with the reciprocat 
ing latch needles. Each sinker 
has a_ thread-engaging edge 
adapted to hold a thread pulled 
by the hook end of one of the 
adjacent needles as they are 
moved in the direction towards 
the butt ends whereby loops are 
formed. The sinkers are so 
formed that above their thread- 
engaging edge there is a later- 
ally extending tip adapted to 
pull down the thread when it 
passes between alternate rows of 
latch needles. 


New ResIN Process Pat- 
ENTED TO PREVENT SHRINKAGE 
AND FELTING OF WooL—A new 
process of treating wool fabries 
to prevent shrinking and felting 
invented by John D. Floyd, 
Wilmington, Delaware, has been 
granted U. S. Patent No. 2,961, 
347, and assigned by the in- 
ventor to Hercules Powder Com- 
pany, Wilmington. 

The new process consists of 
treating the fabric with O.5 per 
cent to about 10 per cent by 
weight, based on the weight of 
the fabric, of a cationic water- 
soluble thermosetting resin. The 
resin is obtained by reacting a 
polyalkylene polyamine having 
two primary amine groups and 
at least one secondary amine 
group with a C,—C,, saturated 
aliphatic dicarboxylic acid in a 
mole ratio of from about 0.8 to 
about 1.4 of the former to 
about 10 of the latter to form a 
long - chain polyamide having 
secondary amine groups. The 
polyamide is then reacted with 
epichlorohydrin in a mole ratio 
of epichlorohydrin to second- 
ary amine groups of the poly- 
amide of from about 0.5:1 to 
about 1.8:1. The treated fabric 
is then heated at a temperature 
from about 40 degrees to about 
150 degrees Centigrade to cure 
the resin. 


* * 


NEW APPARATUS FOR CRIMP- 
ING TEXTILE FIBERS—New ap- 
paratus for treating textile fibers, 
invented by Carl J. Russo, New- 
ark, New Jersey, Alexander L. 

(Continued on Next Page) 
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DECEMBER 12, 1960 


Trifunovic, Wilmington, Dela- 
ware, and Henry A. Sinski, 
Clifton Heights, Pennsylvania, 
has been granted U. S. Patent 
No. 2,960,729. The inventors 
have assigned the patent to Jo- 
seph Bancroft & Sons Company. 
Stuffer Crimper 

The new apparatus comprises 
, stuffer crimper having a bore 
forming an elongated crimping 
chamber with an entrance end 
and a discharge end. A pair of 
feed rolls are positioned to feed 
fibers for crimping into the 
chamber against the pressure of 
a mass of crimped fibers in the 
chamber and to exert pressure 
to advance the fibers to the dis- 
charge end. The discharge end 
has an opening substantially co- 
extensive with the bore and 
adapted to discharge the mass 
of crimped fibers in the form 
of a continuous ribbon whose 
cross section conforms substan- 
tially to that of the bore. A 
flexible support tape is posi- 
tioned to receive the ribbon as 
discharged and means are pro- 
vided to advance the tape with 
the ribbon. The ribbon is 
wrapped in successive convolu- 
tions in the form of a helical 
winding with the tape inter- 
posed between adjacent con- 
volutions of the ribbon to main- 
lain separation between them. 

* * 


CRIMPING APPARATUS — A 
crimping apparatus invented by 
Ewart H. Shattuck, Wilming- 
ton, Delaware, has been granted 
U. §. Patent No. 2,960,730, and 
assigned to Joseph Bancroft & 
Sons Company. 

The apparatus imparts an ar- 
lificial crimp to textile filaments 
and consists of a crimping and 
setting chamber adapted to con- 
tain a mass of crimped filamerts. 
A feed roll feeds the filaments 
into one end of the chamber 
against the mass of crimped 
‘filaments therein. Pressure is 
*xerted to cause the mass to 
advance through the chamber 
and a closure at the other end 
of the chamber prevents dis- 
charge of the mass. A take-up 
withdraws the crimped filament 
under tension in filament form 
from the other end of the cham- 
ber. Drive means are provided 
for the feed roll and a constant 
lorque member interconnecting 
the drive means and the feed 
toll limits the pressure on the 
~~, to the torque characteris- 


NEW METHOD PATENTED FOR 
PRODUCING CRIMPED TOW—A 
new method for producing a 
crimped tow invented by Mario 
Sonnino, Stamford, Connecticut, 
has been granted U. S. Patent 
No. 2,960,/52, which has been 
assigned by the inventor to 
American Cyanamid Company, 
New York City. 

In this new continuous meth- 
od for producing a crimped tow 
of polyacrylonitrile filamentary 
material, the improvement in 
the process consists of continu- 
ously feeding a tow of fila- 
mentary material under substan- 
tially uniform tension to the 
feed-in end of a crimping zone. 
The tow being fed is wetted 
with an aqueous fluid compris- 
ing mainly water that was ap- 
plied after the tow previously 
had been dried, the water con- 
tent of the wetted tow being not 
less than about 100 per cent, 
by weight, based on the weight 
of the bone-dry tow, and both 
the tow and the aqueous fluid 
being at a temperature of from 
about 155 degrees to about 205 
degrees Fahrenheit. The heat- 
ed and wetted tow is continu- 
ously crimped while within this 
temperature range. The crimped, 
hot tow, while in a _ relaxed 
state, is continuously passed to 
a separate cooling zone which 
contains a cold, fluid medium. 
Still in a relaxed state, the 
crimped, hot tow is continu- 
ously passed through the cool- 
ing zone where it is cooled to a 
temperature below 120 degrees 
PF. 


A bulky knit sweater for boys has 

bold horizontal striping on the body | 

and sleeves, a striped modified shawl 

collar and straight cuffless sleeves. It | 
is designed for rugged wear. 


ATTENTION ... 


KNITTERS—PRINTERS—CONVERTERS 


WE DO... 

PROCESSING FOR DOUBLE JERSEY, 

COMMISSION CALENDERING, SEMI- 
DECATING, SLITTING AND GUMMING 

FOR THE TRADE 


KNITGOODS BRUSHING & FINISHING CO., INC. 
TRiangle 5-0986 


yarn mills, inc. 
5725 HUDSON BOULEVARD 


NORTH BERGEN, N., J. 
N. Y. Phone: LO 4-3707 


N. J. Phone: UN 5-3116 


KEEP IN MIND... 


Genuine S. & W. 


FLAT PARTS 


SCOTT 
WILLIAMS 


HOSIERY, UNDERWEAR, 
AND OUTERWEAR 


MACHINES 


are now available from stocks carried 

in your nearest Torrington District 

Office. For prompt, dependable service, 
CALL 


TORRINGTON 
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KNITTED OUTERWEAR TIMES 


1384 York 18 e 4-9020 


Sunrise Knitwear Co., 


SPECIALIZING IN 


KNITTED LININGS for SWIM 
TRUNKS and BATHING SUITS 


Celanese 
* All Types of Cotton Mesh 
Novelty Cloth 


Knitting Mills, Inc. 


762 Wythe Ave., Brooklyn, N. Y. ULster 5-4248 


OUTERWEAR MACHINE 


pUTOMATIC 


FULL 
We claim so much for Bentley’s UO/AE! 
Words can’t describe; your eyes must 
tell you. 

We didn’t design this full-fashion fully 
automatic outerwear machine with the 
word unbelievable in mind. But that’s the 
way it’s turned out with the result we 
can’t adequately describe its superlative 
features. What we’re going to have to do 
then is simply say to you — see it! 

See the fastest thing on a knitting 
room floor. See the exclusive styling fea- 
tures for producing the finest in outer- 
wear fabrics and fibers. 


Ask us how this UO/AE 
can be seen... in action. 


THE Bentley KNITTING MACHINERY ORGANIZATION, INC. 


BLUE CROSS BUILDING + 31 CANAL STREET, PROVIDENCE 2, RHODE ISLAND, U.S.A. 
Southern Office: P. O. Box 1887, Liberty Life Building, Cherlotte 1, N. C | 
In Canada: W. J. WESTAWAY COMPANY, LTD., Homilton, Ontario 


320-0 


Don't Compromise. . Don't Improvise. . Don't Apologize. . 


S SHELF 


MANAGERIAL PER- 


| FORMANCE STANDARDS. 
An AMA Handbook, By Virgil 


| lenging concept: 


standards. 
| cept standards for cost, quality, 
_and production because they 


Knit It On A BENTLEY! | development. 


K. Rowland. Published by the 
American Management Associ- 
ation, New York City, 192 
pages, clothbinding, $5.25, 
AMA members $3.50. 

This book is the fourth in the 
AMA Handbook series on the 
basic skills and tools of man- 
agement. It deals with a chal- 
setting stand- 
ards for executive performance, 
and focuses on the dynamic re- 


lationship between a manager 


and his subordinates—between 
a manager and his superior. Ac- 
cording to the author, “man-to- 
boss” is the weakest link in our 
chain of communications. When 
it is strengthened, there is tangi- 
ble improvement in performance 
and employee relations. How 
this link can be strengthened is 
the subject of this book. 

The goal is better manage- 
ment, not good human relations 
for its own sake. Management is 
measured in many ways. One 
way is by the establishment of 
Most executives ac- 


work: they define goals, prevent 
misunderstanding, and permit 
realistic judgments. 

Standards can also be ap- 
plied, says Mr. Rowland, to the 


| one crucial factor in any com- 
| pany—executive performance. 


This Handbook describes a 
technique for setting these 
standards. The author shows 


how and superior and subordin- 
ate work together to set stand- 
ards through group discussions 
and private interviews. This pro- 
cess provides an additional ben- 
efit—it clarifies and improves 


| the relationship between man- 
| ager and boss. 


To show how the process 
works, “Managerial Perform- 
ance Standards” provides a step- 


| by-step plan. Actual transcripts 


of standard-setting sessions are 
analyzed. Every level of man- 
agement—first-line, middle, and 


_ top — is discussed, and speci- 


mens of completed standards 
are given. 

Virgil K. Rowland is an ex- 
pert in the field of management 
Assistant to the 


of The Detroit Edison 
Company, he is also an AMA 
Fellow in executive develop. 


ment. He received an AMA 
award for his extraordinary and 
continuing contributions to the 
phiiosophy of management, and 
the Detroit Edison’s Alex Dow 
Award for furthering improved 
managerial performance within 
the company. 

He has lectured before many 
professional and university 
groups here and abroad, and has 
assisted government agencies 
with their management develop- 
ment problems. 


Wool 
Executive Tells Why 
63-Year-Old Plant Closed 


PORTLAND, Ore.—Some of 
the reasons for the recently an- 
nounced suspension of manufac- 
turing by the 63-year-old Port- 
land Woolen Mills were given 
by Charles H. Carter, Jr., presi- 
dent, in an interview 
Oregon Journal. Suspension is 
expected in December, after re- 
maining orders are filled. 

The factors cited were: 

1. An unfavorable labor situ- 
ation. Mr. Carter said the aver- 
age cost per manhour in the in- 
dustry, including both union and 
non-union plants, is about 
$1.75. Many competing plants 
in the East and South average 
$1.40, $1.45 and $1.50. The 
average at the Portland plant is 
$2.07'2. 

2. Increased foreign competi- 
tion. He said Japan now has 
become the leading exporter of 
wool and worsted fabrics to the 
U. S., displacing Great Britain, 
and that textile workers in Japan 
receive about 15 cents an hour. 
Italy also has increased its ex- 
ports. 

3. “Synthetic fibers that have 
made heavy inroads on wool 
textiles.” 


I. ]. Horstmann Re-elected 


Phila. Wool Ass’n Head 

PHILADELPHIA, Pa.—. J. 
Horstmann, 2nd, I. J. Horst 
mann & Sons, has been re-elected 
president of the Philadelphia 
Wool and Textile Association for 
his fourth consecutive term. 
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—_ 


A. Ward President 


Of Portland Trade Ass’n 

PORTLAND, Ore. — R.A. 
Ward, general manager and vice 
president of Pacific Wool Grow- 
ers, has been elected president 
of the Portland Wool Trade As- 
sociation. He said Portland is 
taking its place among the great 
wool centers of the world. 

Other new officers include 
Harry Jackson of Blue Moun- 
ain Hide, Wool & Fur Co., 
vice-president, and J. H. Walt- 
ers, Pendleton Woolen Mills, 
secretary-treasurer. 

The directors are C. M. Bis- 
hop, Pendleton Woolen Mills; 
D. H. Bishop, Pendleton’s Was- 
hougal, Wash., branch; M. D. 
Fell, Columbia Scouring Mills; 
Jack Gibson, Blue Mountain 
Hide, Wool & Fur Co.; George 
Sullivan, Bissinger & Co.; W. 
Snyder, Oregon Wollen Mills; 
Tom Bishop, Oregon Worsted 
Co.; Bruce Arnold, Pacific Wool 
Growers; John W. Etzel, Paris 
Woolen Mills; Harold Russell, 


(3 


LEHIGH YARN co. 


Portland Hide & Woo! Co.; J. D. 
Stanfield, J. D. Stanfield Co.; 
Jerry Herberger, Northwest 
Livestock Production Credit As- 
sociation. 

Yarn Processing 


Roberts Co. To Build 
New And Larger Plant 


Roberts Company, textile ma- 
chinery manufacturer of Sanford, 
N. C., is completing engineering 


INDUSTRY'S MARKET PLACE 


Advertising rates: 5.50 column inch per inser- 
tion. Positions wanted: $5'00 per column inch per 


insertion. Minimum space—z2 inches. Ads for Mon- 
day’s paper must be in by preceding Wednesday, 
2 P.M. Please enclose payment with your order. 


MACHINERY WANTED, FOR SALE 


studies for its new and con- | 
solidated plant and offices to be | 
built on a 54 acre site owned by | 
the company in Sanford. 
Roberts’ facilities at present, 
are located in seven buildings | 
all in Sanford. 


Personals 


Milton Greener 18 Years 
With J. Burlock Co. 


Milton Greener, general man- 
ager of J. Burlock Co., New | 
York City, leading ribbon re- | 
source, is celebrating his | 8th 
year with the firm. 


BUY YOUR 
SURPLUS VARN 


® WORSTED @® ORLON 
@ ZEPHYR @® NYLON 


2601 N. HOWARD ST 
PHILA. 33. PA. 
REcenr 


@o BUTTONS 


A complete selection of 
sew-thru and shank buttons 
in plain and textured polyesters. 
Iso 


Plastics, acrylics, metals and pearls. 
Perfect color matching. | 
One day service. | 
Call or write for samples. | 


WE WANT TO BUY 
1—33” Philips, between 17 and 18 cut 
WE WANT TO SELL 
1—TAI, 13% cut, complete, in running condition 


Please call: NEvins 8-2237 


FOR IMMEDIATE SALE 


Complete Knitting Mill Now In Operation 
2—18” Supreme, 7 cut with pattern wheels, elec. stop 


motion. 

1—16” Supreme, 7 cut with pattern wheels, elec. stop 
motion. 

1—30” Stafford & Holt pineapple, 7’ cut, with 
separation. 


2—8” Wildman ribbers, 6 feed. 
4—7 cut flat machines, full automatic. 
Brush machine, calender, f.a. boiler, 24” x 60” press, 
spreading machine, 20 unit American Safety plant, 
complete sewing and finishing equipment. 

Will sell as complete unit or separately. Call: 


ABE PRENSKY 


487 Knickerbocker Ave., Brooklyn 37, N. Y. HYacinth 1-2333 


OFFER US YOUR SURPLUS 
MACHINERY & EQUIPMENT 
HIGHEST PRICES PAID 


2—14'% cut, 30’, 32 feed Philip Interlock machines 

1—15'% cut, 30”, 32 feed Philip Interlock machine 

1—19 cut, 30, 32 feed Philip Interlock machine 

4—TA, body size 14, 15”, 16", 17", 4 feed, 4 color yarn changers, 
individual drives, 10 cut machines 

2—30”, 8 cut TA 6 feed, 2 color yarn changer machines 

2—30", 9 cut TA 6 feed, 2 color yarn changer machines 

1—16 cut TAI, 30”, 12 feed complete with stripers 

3—13 cut TAI, 12 feed, 30” jog system machine 

3—Universal Supramat SF, 10, 12, 14 cut 

2—7 cut, 74” double jack Queens machines, selective racks for 
cables 

2—7 cut, 88 double jack Queens machines, selective racks for 
cables 

1—10 cut double head Lamb border machine 

1—10 cut single head Lamb border machine 

1—Jacquard GW, 28’, 10 cut, 24 feed complete with wheels 

1—8 cut, 28, 4 feed, 4 color Model TJ, like new 


STEINBERG BROTHERS 


TEXTILE MACHINERY AUCTIONEERS APPRAISERS 
174 Scholes Street Brooklyn 6, N. Y. 
EVergreen 7-3715 - 6229 - 6241 
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knit 
WANTED FOR SALE chin 
Reading Full-Fashion machines, 21 or 24 gauge, 1—54” Kastrinsky calendar with top and bottom steam boxes, boy 
31%” needle beds with lace attachments. folding attachment and back steam table. Presently in use. cutti 
BOX 500B Call UNION 7-7110 (N. J.) or write BOX 500A mac 
FULL FASHIONED MACHINES WANTED 
PLANT FOR 5 ALE 1—body machine with full lace and intarsia a 
1—sleever 
Cash transaction FOF 
Consisting of 9 LH machines, 7 and 8 cut, plus BOX 502 
flat bulky machines. 13,000 sq. ft. Additional Com 
space optional. Brooklyn location. WANTED as 
Or completely equipped loft without knitting Cylinder and dial, 10% and 11% 
machines. Leighton Brass Ringer, 6, 6% or 7 cut Excell 
Terms considered. BOX 507 “ae 
inclu 
BEN WACHSMAN & (0 WANTED — KNITTING MACHINES oes 
Full Fashioned — 21 gauge. 
Consultant for Apprai iquidati VARGEO, INC. 
ick N.Y. —LOngacre 4- 
ushwick Ave., Brooklyn 21, N. Y¥ GL 2-4936 ‘Ask for Mar, Miller . 
AUCTION SALE 
RE: B & G KNITTING MILLS, INC. 
MAC M. ROTHKOPF 
& AUCTIONEERS a 
GENE A. ROTHKOPF f s 
will sell at PUBLIC AUCTION 1—P| 
Wednesday December 21st, 1960 at 11 A.M. 1—S. 
at 540 Bushwick Ave. (near Flushing Ave.), Brooklyn, N. Y. a 
KNITTING MACHINERY at 
2—Ordnance machines, OTA, 30”, 13% cut, 12 feed stripers 1—I & W, F. A. 24”, 8 cut, 3 bar 1—PI| 
1—Ordnance Machine, OTA, 30”, 13 cut, 12 feed stripers 1—Grosser F. A. 30”, 8 Ga. 3 bor 1—Philz 
1—Stafford & Holt machine, Rotary Jac. 30, 7 cut, 6 feed striper 2—Lamb & Ainslie Border machines 2—P! 
1—Supreme F. A. 40”, 10 cut, 4 bar 2—String Machines 1—..g 
SEWING MACHINERY a 
5—Merrows A-3DW-1 1—Union Special 12100K 
4—Singers, 251-2 & 245-12 1—Singer 240 W 4 Stand & Motor +_Pen 
2—Mock Fashion 88 KSL 1—Adamson Button sewer, Stand & Motor ites 
1—Adamson Button Sewer 
: : 1—Chandler Button Sewer Stand & Motor _wi 
y 1—GLOMARKER & 3 Lamps 
1-—Singer Buttonhole 71-52 12—Power Tables, with Ind. SINGER '2 HP. Clutch Motors 2—Lamt 
MISCELLANEOUS 
3—14 Pt. Model P Loopers 1—STEIN YARN PULLER 1—6 End Backwinder 1~Supri 
1—12 Pt. Model P Looper 1—Wood Desk 1—Grinder & Motor 5—Roby 
1—7 Pt. Sotco Looper 1—Vietor Electric Adder 6é—c 
2—Looping Tables with Motors 1—Iron Case Dolly Clock 2—Wildr 
2—Eastman 5” Class 155 Cutting Machines Sealing Machine 
1—Eastman 6” Lightning Cutting Machine 1—Merrow Grinder & Motor 3—Sections Steel Shelving 1—~Supre 
2—24 x 48 Steam Tables with Devices att. 1—Garment Scale 1—Safe 
1-24 x 48 Steam Table & Boiler 1—Vise 30—Wood & Metal Factory Chairs 
MANY OTHER ITEMS TOO NUMEROUS TO MENTION 
For Further Information, call HYacinth 7-1486 600 
MAC M. ROTHKOPF 317 Bushwick Ave Brooklyn, N.Y. 7 


| 
|| 
| 
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FOR SALE 
COMPLETE KNITTING MILL 


Widow of Fashion Art Knitting Mills desires to sell entire 
knitting mill consisting of 14 Jacquard, 7 and 8 gauge ma- 
chines set up with cards for 2 and 3 color men’s, ladies’ and 
boys’ Jacquard sweaters. The plant is complete with brushing, 
cutting, sewing, pressing equipment. All sewing and auxiliary 


machines are in excellent running condition. Reasonably priced. 


Call Dickens 2-6050 


FOR SALE 
1—Circular Jacquard, model TAI-30”, 12 feed, 12 striping boxes, 
11 cut, with Wesco Stop Motion. 
1—Circular Jacquard model TAI-30", 12 feed, 12 striping boxes, 
13 cut with 48 end Wesco Stop Motion. 
Can be seen in operation. 


BOX 500L 


FOR SALE 
3—6 cut TAI machines, set for nuppen stitch. 
30”, 12 feed with stripers. 
FORT LEE KNITTING MILLS 
Windsor 4-3035 (N.J.) 


FOR SALE OR LEASE 


Completely Equipped Knitting Plant 
in Los Angeles Textile District 


Excellent location for labor and transportation. Plant is ready 
for immediate production, complete with five knitting machines, 
including 3 Jacquards, cutting & pressing tables, sewing 


machines. 


Call MAdison 7-5581 (L.A.) 
or write P.O. Box 21155, L.A. 21, Calif. 


BEST BUYS 


2—Roby, 96", 7 cut, double jack flat L. & L. 
mach., excellent condition, working cable 
stitch 

1—Philip Mach., 32 feed, 30’’, 1442 cut 

1—S&W Philip, 32 feed, 18%/2 cut, 30” 

4—Phila. Jacq. TAI, 834, 132, 15, 16% cut, 30”, 12 feed, 4 col. strip. 

1—Phila. Jacq. TJ, 10 cut, 30”, 12 feed, 4 color strip., 
automats. 

1—Phila. Jacq. TJ, 8 cut, 28”, 6 feed, 4 col. strip. 

1—Phila. Jacq. TJ, 16”, 7 cut, 4 col. str. 

2—Phila. Jacq. LH, 6 & 8 cut, 30” & 28”, 6 feed 

1—0.G. 32”, 36 feed, 8 cut, multi-feed jersey 
and 1x1 rib 

2—Phila. Jacq. LA 30”, 12 feed, 7 & 10 cut, 3 col. str. 

2—Leighton transfers, 6Y2 & 1° cut, 32” & 34”, 9 feed, 4 col. str. 

&—Phila. Jacq. TA, 11” to 20”, 4 feed, 6 to 12 cut 

1—Phila, Jacg. MLW, 28”, 11 cut, 24 feed, automats & wheels 

4—Wildman PB2, 15”, 17”, 18”, 22”, 8 and 10 cut 

2—Queens Model “B”, 60”, 9 & 12 cut, High & Low needles, Jacks 

2—Lamb double head border machines, 7 & 8 cut, with motors 

1—Dubied Flat, 44”, 7 cut, high & low needles 

1—Dubied BAN, 56”, 12 cut, Jacquards front & back 

1—Supreme flat mach., 5 cut 26” 

5—Roby flat links, single & double jack 

6—Cissel Tumbler Dryers, 30” x 26” 

2—Wildman interlock, 23”, 21 feed, 10 cut 

1—Universal Supramat, 62”, 8 cut 

1—Supreme SAAF, 26”, 18 cut, 32 feed, 16 stripers 


Joseph Kopelowity, Inc. 


600 Broadway, Brooklyn 6, N. Y. EVergreen 7-1145 


FOR SALE-CASH OR TERMS 


2—Grosser, 44”, 6 & 8 cut aluminum carriages hand L&L machines 

1—Jacquard TAI, 30” 16’ cut, 12 feed with 4 color stripers 

1—Ainslie 60” brushing machine 

1—Stoll Ajum, 59”, 10 cut, practically new 

1—Dubied 60”, 12 cut, Barb, practically new 

1—Jacquard, TAI, 30”, 14% cut, 12 feed, with four color 
stripers set on pique stitch 

2—Jacquard LH, 8 cut, 6 feed, with stripers 

1—Kastrinsky 54” calendar 

2—Dubied and Diamond 26”, 5 cut, hand machines 

1—Dubied MR 28”, 5 cut, hand machines 

1—C & F Popwien 32”, 4 cut, hand machine 

1—Grosser 32”, 8 cut, hand machine 

1—Dubied MR 40”, 12 cut, machine 

1—Dubied 46”, 5 cut, Links and Links machine, 4 bar 

2—Jacquard TA, 30”, 6 cut, 12 feed with 4 color stripers 


BEN WACHSMAN & (0. 


Consultant for Appraisals and Liquidations 
671 Bushwick Ave., Brooklyn 21, N. Y. GL 2-4936 


FOR SALE 


1—Jacquard TAI, 30’, 12 cut, stripers 

15—Jacquard TJ, 12 through 22”, 12 cut, 6 feed 

1—Brinton PR-19, 28”, 10 cut, 16 feed 

12—Supreme MJ machines, 12” through 20’, 18 through 22 cut 
1—Supreme MJ, 20”, 24 cut, 64 feed 

1—Supreme MJ, 22”, 24 cut, 64 feed 

1—Brinton PRM 24” 20-cut 64 feed 

1—Universal Supramat SF, 63”, 10 cut 


3—Reading full fashioned machines, rebuilt by Goode, 21 gauge, 
12 section, 3112” heads 


SPEIZMAN KNITTING MACHINE CORP. 


Main Office NY. C. Office 
508 W. Sth ST., CHARLOTTE, N.C. 350 Sth AVE, NEW YORK 1, WN. Y. 
Phone ED 4-5546 Phone PE 6-0451 


CONTRACT WORK, CONTRACTORS WANTED 


QUALITY FULL FASHIONED CONTRACTOR 


seeks additional work on fur blend, cashmere or woolen 
novelties. Intarsia and fancy work our specialty. 


BOX 500W 


— 
| 
é 
xes, 
| 


KNITTED OUTERWEAR TIMgs 


FULL FASHIONED CONTRACT WORK WANTED 


additional production available for clas- 
sics and novelties. Quality workmanship. 


KNITTER MECHANIC WANTED | 


Experienced on TA, TAI, Philip and 
Stoll flat Jacquard & Dubied flats. 


JOBBER REQUIRES 


Contractor with circular Jacquard LH machines from 4 
to 7 gauge. Make complete garment or knitting only. 


Phone LAckawanna 4-1930 


CONTRACT WORK WANTED 


Large, full fashioned mill in Metropolitan area will 

do contract work on ladies’ sweaters. Quality work- 

manship on classics and novelties in cashmere, fur- 

blends or wool. Intarsias and intricate patterns from 
10 cut CAL also available. 


BOX 490F 


in the Philadelphia area has an excellent opportunity 
for a live wire with technical background, to assist 


top management in maintaining strict control over 


BOX 500 BOX 474 
T 
——— KNITTER MECHANIC WANTED 
Looking for additional work on Philip 17‘ cut, 32” interlock ? . Ex 
machines and 12 cut transfer machines. Good workmanship. on Kidde machines. Good pay. Steady. "a 
EVergreen 8-7782 or BOX 500F BOX 500E 
CONTRACTOR SEEKS WORK WANTED BY MACHINE MANUFACTURER'S AGENT 
on better grade bulkies. 2% gauge and Man with mill experience to sell to 
4 gauge equipment, also Jacquard. knitting trade in New York area. 
BOX 500X BOX 500D 
WANTED — FINISHER MECHANIC WANTED POSITION 
Thoroughly familiar with flat machines. Must be 
to finish bulky goods. able to take complete charge of department. 
Steady work, good pay. Excellent opportunity for 
BOX 500T the right party. Mill located near Philadelphia. 
BOX 501 
CONTRACTOR AVAILABLE —— 
on 4 cut Universals. Quality workmanship. TEXTILE CHEMIST AND ENGINEER 
Reasonable. Com 
BOX 500K A modern, progressive, quality sweater mill located ee 


instru 


HELP WANTED 


WANTED 


Experienced mechanic on Supreme 
Wheel Machine. Modern plant. 
Steady work. Eastern Pennsylvania. 


BOX 470 


yarn suppliers and dye houses. Apply: At 
ed 
BOX 509 
MECHANIC OR KNITTER-MECHANIC WANTED 
Top men only apply. Must be thoroughly experienced 
on Jacquard LH and TJ circulars. Permanent position 
with established firm located in North Jersey metropol- — 
itan area. (20 minutes from tunnel or bridge.) Our em- 
ployees know of this ad. All replies strictly confidential. 
DEXTER KNITTING MILLS 
Garfield, New Jersey GRegory 3-0133 
1,000 
TRY A 
1,000 
700 
MARKET PLACE” AD 
100 | 
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[PRODUCTION MANAGER WANTED 


to take care of sweater mill from knitting 
to shipping of 300-400 dozen per week. 


Call HY 9-0076 


@ All Sizes and Colors 


FOR SALE EDFORD YARN CO. 
ELASTIC YARN FOR KNITTING  ¥ 
MAin 2-1340 


WANTED 
Experienced knitter mechanic on Leighton rackers, Stafford 
and Holt and Supreme. Good opportunity for right man. 
BOX 500M 


ARE YOU THIS MAN? 
SWEATER MFG. EXECUTIVE 
The nation’s leading apparel manufacturer seeks the top knitwear 
production man in the industry to head its expanding t 
and knitwear operation. Compensation will be attractive to 
the right man and future is unlimited. Send resume to: 


BOX 504 


POSITIONS WANTED 


KNITTER AND EXPERT MECHANIC 


Wishes position. TA], Wildman, etc. PR Brinton, MLW, Morat and 

other pattern wheels. Accustomed night shift. Expert fine gauges, 

bulky, ete. 35 years experience all types of circular and flat 
power, including hand machines. References. 


BOX 500H 


PRODUCTION MANAGER AVAILABLE 
Complete technical and practical experience in all phases of pro- 
duction on cut and sewn and full fashioned from knitting to the 
finished garment. Ladies’ and men’s knit shirts. Quality control, 


instruct help, ete. BOX 500C 


CIRCULAR MECHANIC AVAILABLE 


Able to originate - copy fabrics - novelty sweater. Technical 
education, experienced in mechanistic system of LH 6. 


P.0. Box 245, Station E, Montreal 14, Que., Canada 


ASSISTANT PRODUCTION MANAGER 
AVAILABLE 
Experienced in ladies’ sweaters from yarn 
to the box. Desires position with jobber. 


BOX 500J 


Worsted - Zephyr 


SURPLUS YARNS WANTED synthetics - cotton 


We always carry a large stock of yarns, dyed on 
cones for immediate use. 


CALL EV 8-8277 686 Flushing Ave. 
BEN BALIF Brooklyn 6, N. Y. —_ YARN C0. 


CENTURY 


WILSON YARN CORP. 


SURPLUS YARN YARNS knitting trade! 


141 Wilson Ave., Brooklyn 37, N.Y. GL 6-9686 H. BERMAN 


WE BUY AND SELL EDFORD YARN CO. 
Worsteds — Synthetics — Blends MAin 2-1340 

Brooklyn, N. Y. 
AT BEST PRICES! 


YARNS FOR SALE - At Reasonable Prices 
3000 Ibs.—3'2 run, grey, 65% garnetted Orlon, 35% wool 
1100 Ibs.—3'% run, aqua, 65% garnetted Orlon, 35% wool 
575 |bs.—3' run royal, 65% garnetted Orlon, 35% wool 
525 Ibs.—3'% run navy, 65% garnetted Orlon, 35% wool 
1000 Ibs.—3% run, blue heather, 86% lamb‘s wool, 10% alpaca, 4% nylon 
1650 Ibs.—3200 yds., loop yarns, white peacock, ginger, black, cones 
1750 Ibs.—9/1, 15/1, 1/32, 50/2, 60/2, black, Orlon and Acrilan acrylic cones 
400 Ibs.—2/27, maize, 100% Darvan nytril, cones 
400 Ibs.—1/32, It. heather, 55% Orlon, 45% Arnel, cones 
2200 Ibs.—3 run, 3.5 run, 5 run, lamb’s wool and Orlon acrylic, cones 
600 Ibs.—1% dk. brown, 25s red, 100% Wool Shetland, cones 
850 Ibs.—2/14, 75% Wool, 25% Nylon, black, cones 
700 Ibs.—1% run, loden green, gold, wool and nylon, cones 
1500 Ibs.—1% and 2%, camel, 75% wool, 22% mohair and 3% nylon 


BRITE YARNS CORP. 
191 Broadway, Brooklyn 11, N. Y. EVergreen 7-1525 


SALES REPRESENTATIVES WANTED, LINES WANTED 


YARNS WANTED, FOR SALE 


WANTED — JOB LOTS — YARN 
Any color 2/20 or 2/15 from 100 Ibs. up. 


Call EVergreen 2-9435 
Ask for George 


SEEKING ESTABLISHED SELLING AGENTS 


experienced in selling direct to men’s knit goods 
trade for novelty men’s knitted sweater shirts. 


BOX 505 


FOR SALE 
Fine Quality Cotton Yarns 


1,000 Ibs.—60/2 Combed Egyptian Mercerized—Natural on Cones 
1,000 !bs—60/2 Combed Peeler Mercerized—Natural on Cones 
1,000 !bs.—60/2 As above—Assorted Colors on Cones 


700 |bs.—80/2 Imported (Thomas Oliver) Gassed—Super Combed Mercerized 
Lisle Twist—Assorted Colors on Cones 


100 Ibs —80/2 Dacron/Cotton 65-35% 


BOX 506 


KNITWEAR LINES WANTED 


by large selling organization—travelling 12 men, 
covering entire country—catering to wholesalers, 
out of town chains and discount stores: 

1) Infants’ and Children’s 

2) Boys’ and Juveniles’ 

3) Girls’ 
Big volume assured. 

BOX 508 
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POSITIONS WANTED 


KNITTING EXPERT SEEKS 
POSITION WITH FIRM 
MAKING KNITTED CLOTH 


Thorough knowledge of all knitting 
processes including double jersey. 
Outstanding qualifications. 


BOX 500V 


MACHINERY WANTED, FOR SALE 


FOR SALE: 


2—Supreme BRW Sweater Machines, 
4 cut, 30’, 16 feed Stripers and Pat- 
tern Wheels 


8—Jacquard LH, 7 cut, 30’, 6 feed Ma- 
chines 


1-Philip Interlock Machine, 30’, 30 
feed, 1712 cut 


2—McCreery Brush Machines, like 
new, 72” 


IDEAL KNITTING MACHINE 
CORP. 
6 Stanwix Street 


Brooklyn 6, N.Y. 
HY 1-3975 


TRADE WANTS | 


RATES: one insertion—35 cents per word. Words set completely in capitals 
— 40 cents per word. Box numbers count as two words. Minimum cost of 
odvertisement—S5.50. Minimum cost of Positions Wanted advertisements 
— $5.00. Trade Wants for Monday's paper must be in by preced. 
ing Wednesday. 2 P.M. Please enclose payment with your order, 


WANTED: 


10-12 cut Hand ma. 
chines. Box SOOR. 


Wanted: Foster winding machines. 
Also Roto-coner backwinders or 102 
Foster backwinders. Box 503. 


Knitter-mechanic on flats anxious 
to get knitters job on circulars q 


Interested in Philip Interlock ma- 
any terms. Box 500Q. 


chine, 18 cut, 33” or 19 cut, 30”. 
Box 500G. 


- Knitter-mechanic wanted for Ord. 
nance Gauge machines. New Jersey. 
metropolitan area. Must be willing 
to work continuously on night shift 
Box S00Y. 


Knitter and expert mechanic wishes 
position. Supreme bulky, Philip 
circular, flat Universal collar ma- 
chine and Stoll JBOM/b. Box S00P. 


MEN’S AND BOYS’ 
SWEATER RESOURCE 


Sales agent with centrally located, well staffed 
New York office and resident salesmen in all 
key territories requires reasonably diversified 
line of men’s and boys’ sweaters. Present volume 
among chain stores, resident offices and large 
retailers is in excess of $1,000,000. Qualified 
to direct styling and production programs. 


BOX 490N 


CLOSEOUTS 


CLOSE-OUTS WANTED 
CASH PAID for surplus stocks of Sweaters and Bathing Suits. 


BERNETTE TEXTILE COMPANY 
101 W. 31 St., New York City BRyant 9-5526-7 


NEED CASH FAST? 

YARN CLOSEOUTS WANTED 
Ban-Lon and Orion Acrylic Small or Large Lots 
RIDGEWOOD YARN 
EV. 2-8002 


KNIT FABRICS, CLOSEOUTS WANTED 


Cottons, Jerseys, Nylon Fleece, Lastex, Novelties, Metallics. 
Woven Piece Goods and Remnants. We pay cash. 


CHARMKNIT CORP., 82 Franklin St., N.Y.C. WA 5-6828 


KNITTED OUTERWEAR TIMES 
386 Park Ave. South, New York 16, N. Y. 


Please enter our subscription to the Knitted Outerwear 
Times for one year. Check is enclosed. Domestic — 
$10.00 per year; Canada-Foreign — $15.00 per year. 
Name... 


HAVING TROUBLE WITH YOUR LOOPING EQUIPMENT? 
Sotco, Model P, Hepworths 


For Best Service, Call 
LOUIS AUSTIE — MUrray Hill 4-1942 


FRENCH LOOPING COMPANY 


Experienced in all types of looping. 


Call GL 6-2106 
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Built by: 
Georges Lebocey & Cie. 
Troyes, France 
828 Circular machine builders 
for 115 years 


LEBOCEY MODEL 


Circular Jacquard Rib Machine for the Finest knitted fabrics 


Pattern Possibilities: 


¢ Basic rib textures 

¢ Plain and double pique 
Cardigan 

Blister 

Interlock 

Eightlock 

¢ Ripple 

e 2-3-4 Color Jacquard 


¢ Combinations of Jacquard-Cardigan, 
Relief-Cardigan, Relief-Jacquard 


Patented Features: 


¢ Cylinder needles selected by gear-driven pattern 
wheels with permanent setting 


e Pattern selection discs placed on pattern wheel 
assembly provide fastest possible pattern 
changes and easy storage for future use of 
the same patterns 


e Supermatic capstan type yarn furnishers on all 
t2eds regulate yarn tension and assure even 
fabric structure 


e Teleoperated 4 levers for speed regulation 


Re. resented and serviced in the U.S. and Canada by: 


TRICOMA, INC. 


7504 Empire State Bldg. 
New York 1, N. Y. 
Tel. Wisconsin 7-7466/7 
Showroom and worksh 303 Stockholm Street, Brooklyn 37, N. Y 


Tel. GLenmore 6-0205 
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BANNER 


the leader 
Skein Dyeing 
and Piece Dyeing 


SAYELLE 


Naturally, BANNER — famed for its research and 
development efforts — pioneered in the successful 
processing of Orlon Sayelle for knitted outerwear 
— and is now the acknowledged leader. 

Let BANNER handle all your Orlon Sayelle 
dyeing requirements. 

Winding in our own plant, if desired. 


SOON AVAILABLE: 
OUR “EARLY-BIRD FASHION 


BANNER YARN DYEING CORPORATION COLOR FORECAST—FALL- 
BANNERIZED CORP. OF AMERICA WINTER 1961”—DIRECT FROM 
BANNERLON PROCESSING CORPORATION THE FASHION CENTERS OF 
BANNER PIECE DYEING CO. INC. PARIS AND ROME. ASK US TO 


RESERVE A COPY FOR YOU. 


488 Morgan Ave., Brooklyn 22, N.Y. EVergreen 80100 
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